
Corporate Citizenship  
in Malaysia
Business leadership, social responsibility

IBM believes that a company culture based on core values not only 
helps our business, but also defines the role that we can and should  
play in society. We identify and act upon opportunities to apply our 
technology and expertise to societal problems, and scale existing 
programs to achieve maximum benefit. We empower employees  
and others to serve their communities. And we integrate corporate  
citizenship and social responsibility into every aspect of our company.

Developing the talent pool
To help students prepare for the services-led economy of the 21st 
century, IBM actively works with the local IT industry and universities 
to develop the most current and relevant curricula around Service 
Science, Management and Engineering (SSME). It pursues the 
development of the service industry by integrating services with various 
disciplines including IT and management. As part of the worldwide 
program to promote SSME, IBM Malaysia is collaborating with more 
than 10 higher education institutes, including Universiti Sains  
Malaysia, University of Malaya, and Universiti Malaysia Pahang  
to develop and offer the SSME program.

“IBM strives to be an 
essential company, not 
only to our clients, share-
holders and employees, but 
also to the world at 
large—by engaging the 
communities where we do 
business and by providing 
the leadership and tools to 
build a Smarter Planet. 
Corporate citizenship is 
central to this vision, both 
worldwide and in the local 
examples I am proud to 
share in this report.” 

— Ramanathan Sathiamutty 
 Managing Director, IBM Malaysia 
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Transfer of skills
The first IBM Corporate Service Corps (CSC) team visited 
Malaysia in 2009 to help several non-government organiza-
tions address their business challenges. Since the launch of the 
CSC program in 2008, more than 50 employees have worked 
directly on high impact projects such as establishing the best 
research practices for local universities and sharing business 
management skills with small and mid-sized enterprises in 
Penang, Johor, Kota Kinabalu and Kuching. The resources 
invested for this initiative in Malaysia come to an estimated 
US$1.25 million.
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Please Recycle

Twelve students graduated with an MBA  
in Service Science, Management and 
Engineering (SSME) from University Sains 
Malaysia, in September 2011.  

•	 11th Malaysia HR Awards 2011 Grand Gold Award in MSC 
HR Innovation, and Gold Awards the Employer of Choice, 
HR Leader of the Year, and HR Breakthrough categories.

•	 2011 Malaysia 100 Leading Graduate Employers Awards 
(ICT and Multimedia Sector)

For more information
For more information on IBM corporate citizenship programs, 
policies, strategies and achievements worldwide, and to read 
our current IBM Corporate Responsibility report, visit  
ibm.com/responsibility. 

For more on IBM corporate citizenship in Malaysia, contact: 
Eric Wong 
Marketing Director 
IBM Malaysia 
wongekk@my.ibm.com 
+603 2301 2059

Empowering the next generation
IBM Malaysia, through the IBM Academic Initiative, is 
helping research professionals and faculty members access a 
wide range of assets from IBM academic resources. Universi-
ties in Malaysia, such as Universiti Malaysia Pahang and Kolej 
Tunku Abdul Rahman have been taking advantage of these 
resources to develop talent to support the country’s services-
led economy. Another program—the IGNITE Camp—is also 
hosted to help develop the knowledge and skills of 16-year-old 
students, as well as to ignite their interest in the fields of IT 
and engineering. Nine schools and close to 250 students have 
participated in the program since 2002.

Malaysia highlights
•	 Established in June 1961
•	 More than 1,000 business partners nationwide
•	 In November 2006, opened the first branch office in Penang
•	 Established another two branch offices in April 2010  

(Johor Bahru and Kota Kinabalu)
•	 In 2011, established presence in two more states  

(Kuantan and Kuching)
•	 IGNITE Camp program touched close to 250 students  

from nine schools
•	 First batch of 12 MBA graduates in the Service Science, 

Management and Engineering (SSME) program from 
University Sains Malaysia. A total of 77 students registered 
since its inception in 2009.
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