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Building a Smarter Planet requires the same foundation upon which 
societies have always grown: accessible healthcare, effective education, 
reliable transportation, environmental stewardship and more. IBM believes 
that our efforts in these areas are inseparable from our business, and IBMers 
around the world are realizing this vision every day not only as IBMers,  
but as engaged citizens of smarter towns, cities and communities.

Employee impact
Harnessing the passion, sustained volunteer time, and skills of employees, 
schools and nonprofits in Texas have received more than USD311,000 in 
donations through the IBM employee community grant program. 
Additionally, more than USD380,000 was awarded through cash and 
equipment grants to key strategic partnerships. IBM employees contri- 
buted nearly USD680,000 through the IBM Matching Grants program. 
And finally, as a result of employee contributions, through the IBM 
Employee Charitable Contribution Campaign, more than USD2.9 million 
was invested for community organizations in 2012.

Houston: A Smarter City
In August, 2012, Houston received an IBM Smarter Cities Challenge —  
part of a three year philanthropic initiative to contribute the skills and 
expertise of teams of top-talent IBMers — valued at USD400,000. IBM 
consultants and researchers, using the knowledge they have gained in 
projects around the world, help cities develop innovative approaches to 
key challenges, such as education, security, social services, transportation, 
and environmental protection. Houston Mayor Annise Parker, sought 
assistance coordinating and improving public services available on-line  
to strategically address health, social, education and training services 
targeting at risk youth and low-income families associated with the 
establishment of the Department of Neighborhoods in 2011.

“IBM’s experience in 
building a Smarter  
Planet with clients has 
transformed our approach 
to corporate citizenship. 
Our business and 
citizenship strategies have 
converged, applying the 
same technologies and 
expertise to helping  
clients, IBMers, and the 
communities where we  
live and work. I am 
pleased to share with  
you some local highlights  
of this work.”
— Tony Befi 
 Vice President and Senior State Executive
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Findings identified key challenges and opportunities for the city. 
These include engaging community, increasing awareness, 
improving processes, and developing an analytics culture. The 
IBM executive team provided strategic recommendations for 
the next two years guiding solutions to advance the mission  
of the Department of Neighborhoods.

Early childhood education enrichment in San Antonio
IBM has awarded more than 120 Young Explorer KidSmart 
early learning centers — a PC equipped with award-winning 
educational software to help children learn and explore 
concepts in math, science and language — to United Way  
of San Antonio and Bexar County. This IBM investment has 
enabled United Way to expand early childhood education and 
parent engagement programs through continued support of the 
US Department of Education grant in the Eastside Promise 
Neighborhood. Building upon the success of this model,  
United Way and IBM are currently expanding a proven parent 
engagement strategy in four new San Antonio Independent 
School District schools and two new school districts to include 
Harlandale and South San. United Way is the catalyst for 
providing key opportunities for children to receive high quality 
early childhood education to enter school kindergarten-ready. 
IBM executive Joe Stiglmeier serves on the United Way Board 
of Directors and is facilitating community engagement initiatives.

Dr. Kold reaches more than 4000 students 
The IBM Volunteer Excellence Award recognizes a select number 
of IBM employees each year who embody a deep commitment to 
their communities through exemplary volunteer service in projects 
that apply IBM’s Smarter Planet strategies. Rick McMaster, IBM 
P-20 STEM Advocate Project Manager, received the 2012 IBM 
Volunteer Excellence Award. Since 1996, Rick’s effort to 
coordinate the Engineers Week (EWeek) activities in his area 
involved bringing together IBM and two other local technology 
companies. Today, he interacts with more than 60 partners, 

IBM in Texas

•	 Major	locations:	Austin,	Dallas/Fort	Worth,	Houston,		
San	Antonio

•	 IBM-Austin	is	one	of	IBM’s	largest	purchasers	of	green		
power	and	recycled	almost	80%	of	its	waste,	exceeding		
a	company	goal

•	 IBM	Dallas-Fort	Worth	houses	one	of	two	Global	Industry	
Solution	Centers	that	offer	IBM	solutions	across	broad	
industry	sectors	to	global	customers

•	 In	Texas,	59%	of	IBMers	and	16%	of	retirees	participate	and	
have	volunteered	more	than	946,000	hours	since	2003

•	 More	than	35	Texans	are	alumni	of	IBM’s	three	global	service	
and	leadership	programs,	Corporate	Service	Corps,	Executive	
Service	Corps	and	the	Smarter	Cities	Challenge	since	2010

•	 IBMers	in	Texas	registered	1060	patents	in	2012

•	 IBM	Austin	has	6,478	patents	overall	

•	 Texas	Memory	Systems	joined	IBM	Houston	in	2013

•	 Softlayer	joined	IBM	Dallas	and	Houston	sites	in	2013

Awards & recognition

•	 2013	Tech	Giant	of	the	Year	Award	from	Texas	Black	Expo

•	 Recognized	by	United	Way	of	Williamson	County	for		
leadership	giving	through	the	IBM	Employee	Charitable		
Contributions	Campaign	

•	 “Buy	Those	That	Buy	Us”	Awarded	to	IBM	and	Tom	Trotter,		
IBM	retiree

•	 Life	Membership	Award	to	Adrian	Jenkins	from	Irving	school	
district	PTA	Council	for	outstanding	dedication	and	service	
to	children	

•	 Volunteer	of	the	Year	Award	to	Ruby	Martinez	Zgabay		
by	Austin	Partners	in	Education
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including companies, universities, professional societies and 
community organizations touting EWeek as a year round 
program. Teachers and principals at individual schools credit 
Rick’s visits with increased enthusiasm among students for 
technology, engineering, math and science. One elementary 
school where he has volunteered, Lake Pointe, reports that 
their test scores in science on Texas standardized tests have 
improved. Rick retires from IBM in 2013, but his work with 
STEM will continue for many years. He says, “Retirement will 
just give me more time to spend encouraging students in math 
and science. I already have over 10 school visits planned for 
2014 and that’s just the beginning. I’ll have time to develop 
new activities and materials for all the volunteers.” Rick has 
been referenced and widely known as the Science Guy, Professor 
Sparky, and Dr. Kold.  

Girls Inspired Greatly About the World Of Technology  
(GIGA WOT) led by IBM Dallas
Through the past several years, IBM in Coppell, has vastly 
enhanced the IBM GIGA WOT Camp, an annual four-day 
camp that each year inspires more than 50 middle school girls 
about science and technology. Several key projects are mastered 
during the four-days at the camp to include the IBM TryScience 
spaghetti bridge where students create a bridge of noodles; 
Newton’s eggs; a hydro-car activity; the Cinderella project 
where students study industrial design, project management and 
marketing all via a shoe design project; a Lego robotic project, 
Amazing Robot; and the Feel the Heat demo. “The goal of the 
camp is to show how math, science and technology play an 
important role in students’ lives and help ‘jump start’ their 
thoughts toward careers in math and science,” said a liaison for 
IBM for the middle schools.

Volunteers help build homes in central Texas
IBM executive leadership teams engaged and led efforts to build 
an IBM Habitat house in central Texas. More than 140 volunteers 
participated in an eight-week IBM house build from January –  
March, 2013. Austin Habitat for Humanity provided this 
volunteer enrichment opportunity to IBM, branding this “build” 
as the IBM House, which benefited a single mother with  
two children.

The IBM Smarter Cities Challenge team 
spent three weeks in Houston on a project 
aimed at defining ways in which the City can 
work “smarter” to meet the “challenge” of 
improving services for its residents. “We 
extend our gratitude to IBM for its generosity 
and to the IBM team for its guidance and 
expertise,” said Mayor Annise Parker.

Helping improve digital literacy

For	18	years,	Austin	Free-Net	has	worked	within	the	community	
to	bridge	the	gap	with	free	Internet	access	and	computer	
training	as	it	applies	to	the	real	world.	Partnering	with	IBM’s	
Reading	Companion	grant	program,	the	two	organizations		
have	provided	adults	and	children	the	necessary	tools	that	
simultaneously	aid	them	in	their	quest	for	reading	and	digital	
literacy	across	13	sites.

Fifth graders dive into STEM

IBM	Austin	volunteers	joined	U.S.	Representative	Lamar	Smith,	
Chair	of	Committee	on	Science,	Space	&	Technology,	to	address	
and	engage	fifth	graders	about	the	importance	of	STEM	at	an	
Austin	elementary	school.	More	than	10	IBM	volunteers	
conducted	hands-on	STEM	projects	with	the	students.

Communities in Schools and IBM engage in science fun day

In	the	summer	of	2013,	more	than	20	IBM	volunteers	joined	Commu-
nities	in	Schools	for	a	science	fun	day	where	70	elementary		
students	experienced	science	demos,	watched	“The	Boy	and	
His	Atom”	movie	and	enjoyed	an	IBM	Watson	Lab	tour	at	the	
Austin	site.
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Please Recycle

For more information
For more information on IBM corporate citizenship programs, 
policies, strategies and achievements worldwide, and to read or 
download our current IBM Corporate Responsibility report, 
visit ibm.com/ibm/responsibility.

For more on IBM corporate citizenship in Texas, contact: 
Beth F. Tracy 
Corporate Citizenship & Corporate Affairs Manager 
bftracy@us.ibm.com 
+1 512-286-8954

ibm.com/ibm/responsibility/reports

Citizenship worldwide
IBM’s strategic business priorities are tightly aligned with our 
social responsibility efforts. Both are focused on making the 
systems that facilitate life — such as water, energy, food, and 
transportation — more efficient, accessible and sustainable. 
Because we have so methodically aligned our service efforts  
to our areas of business expertise, we are able to engage longer 
and more meaningfully, including efforts to improve education, 
healthcare, disaster response, water and food, jobs and economic 
growth, and urbanization.

Environment
IBM’s environmental policy objectives range from workplace 
safety, pollution prevention and energy conservation to product 
design for the environment, continual improvement and the 
application of our expertise to help address some of the world’s 
most pressing environmental problems.

Supply Chain
IBM’s supply chain includes more than 28,000 suppliers in nearly 
90 countries. We have embedded social and environmental 
checkpoints into every aspect of our procurement process,  
and have for many years.

Global recognition
•	 First on the Civic 50, a ranking of  S&P 500 companies by the 

National Conference on Citizenship and Points of Light, on 
how they engage with the communities they serve

•	 Chairman’s Award from the Committee to Encourage 
Corporate Philanthropy, for Smarter Cities Challenge

•	 Sixth on Fortune magazine’s list of the World’s Most Admired 
Companies (2013)

•	 Eleventh among Corporate Responsibility Magazine’s 100 Best 
Corporate Citizens (2013)

Values
Since its inception, IBM has been a company that defines itself 
by fundamental values. In 2003, IBMers worldwide came together 
to renew and define our core values, which now serve as the 
foundation of IBM’s culture and brand.
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