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MonzoZE

 monzo

You've been sent a £5 Golden Ticket

unt in 5 minutes flat. Then, when you
with your card, we'll put £5 in both your
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%& Download Monzo

Thanks! Now you just need to open an
account

er with the same
d you'll get your

e the same email to open an account:
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Consumer and SME (Singapore, Hong Kong) contribute Cost-income ratio (%)
46% of Group income Consumer and SME (Singapore, Hong Kong)

-

DBS

2019 income Digital (D) vs Traditional (T)
.. Reported CIR

Digital 68%

*16% YoY (201 8)

*36% ROE

58 57
72% - - 3
(2019) 40 !
46% 35 36
* 9% YoY Traditional . . D
*33% ROE « (4)% YoY

*25% ROE

2015 2016 2017 2018 2019

. G
€% 2R AP
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Digital (SGD billion) Share Total (%) Digital increasingly
material
Customers (million) 3.3 2.9 2.3 52 48 39 Strong growth
Income 4.8 4.2 3.1 72 68 p1  momentum driven
by new customer
Cost 1.6 1.4 1.1 62 57 50 acquisition and customer
Profit before allowances = 3.2 2.8 2.0 79 76 6g  eration
Digital increasingly
Key Indicators Differential over traditional | yaluable
Income per customer 1.4 1.4 1.3 2X 2X 2X Sustained higher income per
(SGD ‘000) customer, lower CIR and
Cost-income ratio (%) 33 34 34 20pp = -20pp = -20pp | higher ROEvs Traditional
Return on equity (%) 36 32 27 +11pp +10pp +9pp
BERIZER : DBS 2017 & 2019 F/1#R Consumer and SME (Singapore, Hong Kong)
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DBS’ Technology Spend — Flat total spend in Phase 2
Shift happening from Operate to Build

— Total Income

— = Total Income
(Forecast)

m Build
Operate

All figures are in S$ bn g1

Operate: Includes all BAU and Production application support, data centre, network, hardware, data security/cybersecurity,
laptop/desktop, maintenance fee for licence, tokens, POS peripherals and impairment cost
Build: Consists of IT development resources for IT Initiatives and Enhancements, depreciation and new licence cost
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Become Digital Embed Ourselves in the Create a 22,000
to the Core Customer Journey Start-up

Make DBS ‘Invisible’
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How to do Do it
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What to Do it
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Use visualization and analytics to Consult customers on products, ring expertise to every interactio Dffer nv proc ces Use data and insight to connect with Provide welcomed, unexpected
discover new customer segments services and social issues as anding « omer the lives of customer households services at unexpected moments
wants an weed

$iGaranti JPBANORTE

Share data, location and new ideas in Give digital online education Jse real-time predictive analytics rovide options v erequisites Use multifactor security that
return for better products and value and tips “in the moment” and personalized communicatiol roadmaps vs. checkboxes doesn't punish the innocent
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