
Business problem for television station WDBJ
As U.S. local advertising dollars shift to digital, legacy TV advertising
continues to decline.

Solution for WDBJ - Max Engage with Watson:
–– Heavily promoted on-air, on their website and via Facebook
–– Used customized, geo-fenced push alerts
–– Delivered relevant, short videos on a daily basis
–– Differentiated themselves from national brands by telling a local story and 

putting the weather in context
–– Developed and delivered content native to mobile
–– Saved lives during tornado (see below)

Results
Within the first two months, WDBJ:

–– Built a loyal, daily active user base
–– Increased audience size and engagement
–– Increased mobile video views from 6,000 to 236,000 per month
–– Doubled their mobile page views
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Max Engage with Watson
Increasing audience engagement on mobile

Sharanda got a warning on her @WDBJWeather app, got under a mattress in 
her basement with her 1yo baby girl. This is all that’s left of her home.
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Results from WDBJ’s use 
in the first two months of 
Max Engage with Watson

The performance data discussed herein 
is presented as derived under specific 
operating conditions. Actual results  
may vary.
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https://www.linkedin.com/company/theweathercompany/


ibm.com/weather

© Copyright IBM Corporation 2019

The Weather Company, an IBM Business
1 New Orchard Road
Armonk, NY 10504

Produced in the United States of America
August 2019

IBM, the IBM logo, ibm.com, and Watson are trademarks of International Business Machines 
Corp., registered in many jurisdictions worldwide. Other product and service names might be 
trademarks of IBM or other companies. A current list of IBM trademarks is available on the web 
at “Copyright and trademark information” at http://www.ibm.com/legal/us/en/copytrade.shtml

The Weather Company® and the Weather® logo are trademarks or registered trademarks of TWC 
Product and Technology, LLC, an IBM Business.

This document is current as of the initial date of publication and may be changed by IBM at any 
time. Not all offerings are available in every country in which IBM operates.

All client examples cited or described are presented as illustrations of the manner in which some 
clients have used IBM products and the results they may have achieved. Actual environmental 
costs and performance characteristics will vary depending on individual client configurations and 
conditions. Contact IBM to see what we can do for you.

THE INFORMATION IN THIS DOCUMENT IS PROVIDED “AS IS” WITHOUT ANY WARRANTY, 
EXPRESS OR IMPLIED, INCLUDING WITHOUT ANY WARRANTIES OF MERCHANTABILITY, 
FITNESS FOR A PARTICULAR PURPOSE AND ANY WARRANTY OR CONDITION OF NON-
INFRINGEMENT. IBM products are warranted according to the terms and conditions of the 
agreements under which they are provided.

https://www.ibm.com/weather
https://www.youtube.com/channel/UCEsWthnLbQ3O9xovUmU2_qQ
https://www.facebook.com/TheWeatherCompany/
https://twitter.com/weathercompany
https://www.linkedin.com/company/theweathercompany/
http://www.ibm.com/legal/us/en/copytrade.shtml

