IBM Institute for Business Value

The sustainability bump

The pandemic has intensified global consumers’ focus on
sustainability. New IBV research shows they’re willing to pay
a premium—and even take a pay cut—for a sustainable future.
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* Includes respondents that are employed (full or part-time), unemployed
and currently seeking employment, or full-time students or apprentices.

The IBV’s full report highlighting consumer perspectives on sustainability will be released
in May, featuring in-depth insights on the future of work, travel, investing, and shopping.

For more IBV research, please visit: ibm.com/ibv

The IBM Institute for Business Value surveyed more than 14,000 adults globally from nine countries
(United States, India, United Kingdom, Canada, Germany, Mexico, Spain, Brazil, and China) during
March 2021 to better understand consumers’ opinions and perspectives on environmental sustainability.
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