2021 Spring Outlook:
March to June
Summary 1
March, April and May are likely to be above average temperature-wise for much of the US.
Warm weather could get consumers thinking early about summer activities and purchases,
though June 2021 is likely to be cooler than June 2020. Precipitation levels should be
similar to 2020 – wetter-than-average for March, average for April and May, and
drier-than-average for June.

Potential consumer impact 2
A recent IBM study shows that 57% of consumers are more excited for spring 2021 than
usual – likely due in part to a winter spent in quarantine. Marketers should prepare for
increased consumer optimism and energy, which will translate into behaviors such as trying
new products, increased social activity and getting back to health, wellness and exercise
routines. Some 62% of consumers said they are likely to buy more fresh produce in spring.

March outlook
Forecast: March 2020 had the tenth highest
average temperatures on record for that month.
March 2021 is likely to be cooler – possibly much
cooler – than March 2020 but is still likely to
have “average to above average” temperatures.
Precipitation is likely to be similar to or drier than
last year, which was wetter than average.
Why it matters: As warmer temperatures
move in, consumers anticipate a change in their
behaviors to focus on health, increased social
activities and more time outdoors. They also
plan to spend time on their yards and homes,
from spring cleaning to home maintenance and
organization. Seasonal change is also likely
to spur new routines, increased spending and
healthier eating.
Warm and wet conditions will also kick off allergy
season. One in five consumers report that they
will buy allergy medications when spring weather
is in the forecast.2
Recommended triggers:
–
–
–
–
–

Seasonal First - Spring
Rain
Predictive Health - Allergy
Home Improvement Store Weather
Outdoor Activity and Recreation

April outlook
Forecast: April is likely to be “above average to
much above average” for most of the country.
Expectations call for a similar weather outlook to
last year although the west coast and southwest
may be cooler.
Why it matters: A warm April can accelerate
spring activity as consumers move their activity
outside – socializing, exercising, dining, and
living. They are likely to look for products to help
them make the most of that time.
Consumers may also look ahead to summer
– planning trips, anticipating increased social
activity and buying new clothes. Allergy season
is likely to be in full swing as warm weather helps
plant and pollen levels thrive.
Recommended triggers:
–
–
–
–
–

Clear and Warm
High Pollen Count - Allergy Weather
Garden Sales Weather
Casual Dining Weather
Apparel Sales Weather

May outlook
Forecast: May is likely to be another warm
month with temperatures “above or much above
average” for most of the country. Compared to
last year, conditions should be similar for the
east and “cooler to much cooler” for the west.
Precipitation is currently forecast to be similar to
2020, which was an average year.
Why it matters: Warmer-than-normal May
weather could spur or accelerate summer
activity. Brands with summer-related products or
services should be in market early to capture the
seasonal transition and consumer purchases.
Look for continued – if not increased – outdoor
activity. Allergy season should endure due to
warm weather and likely average rainfall.
Recommended triggers:
–
–
–
–
–

Hot and Sunny
Thunderstorms
Flea and Tick Product
Sun Care Product
Beer, Hard Seltzer, and Cider Sales

June outlook
Forecast: June is likely to be “cooler to much
cooler” than last year, which saw above-average
temperatures. As in 2020, the month is also
projected to be drier-than-average.
Why it matters: Compared to last year, cooler
June temperatures could be conducive to outdoor
activity and related spending. But temperatures
may not be so cool as to dampen summer
activity, so marketers with related products and
services should continue a strong presence.
Recommended triggers:
–
–
–
–
–

Summer Power Disruption
Hot and Humid
Ice Cream Shop Weather
Battery Sales
Beverage Sales

Learn more about the power of
AI and Weather Targeting.

1 The Weather Company
2 IBM Spring Retail Survey, Feb 2021
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