Weather Alerts for
Engagement
Build stronger relationships
with customers through
meaningful touchpoints

“Flooding conditions may
occur in your area. Avoid
low-lying areas and stay
safe!”
— Insurance Co.

It costs 5x more to
attract a new customer ...
Increasing retention by 5% increases
profits by 25%-95% .
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Fully engaged customers deliver 23%
more in share of wallet, profitability and
revenue .
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http://www.invespcro.com/blog/customer-acquisition-retention/
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Creating Impact in B2B Relationships, by Ed O’Boyle and Craig Kamins,
Gallup Business Journal, March 27, 2012
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To win the battle for
customer retention …

“2cm hailstones will
arrive in about 30
minutes. Consider
protecting vehicle and
property.”
— Insurance Co.

change the rules of engagement
Low-quality, irrelevant outreach can cause customers to
“tune-out”–and profits to “turn-off.”
But 5 or more meaningful touchpoints each year can
increase retention by 5 percentage points3.
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Source: Hughes, Arthur Middleton. “Increasing Insurance Customer Retention,” Database Marketing Institute,
February 9, 2016, http://www.dbmarketing.com/articles/Art232.htm
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Introducing The Weather
Company, an IBM business
Alerts for Engagement
10+ personalized
touchpoints per year
Help increase customer
retention and strengthen
relationships– with targeted
Weather Alerts designed to
help you drive brand loyalty
and avoid disruption.
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Across industries, weather
alerts can help drive
customer engagement
Insurance: Alert policyholders to help them
stay safe and safeguard their property.
Utilities: Alert customers about the risk of
possible weather-related outages.
Retail: Alert customers to weather events
that could affect their shopping plans.
Transportation: Alert travelers to
weather-related delays and
potential dangerous weather
conditions.
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Weather is
personal business
Find your customers and
engage more meaningfully
97% of recipients report
weather alerts are useful .
52% take action to avoid
the hazards when alerted .
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Source: The results mentioned were reported by a Weather Company
customer, during a study they conducted with their policyholders that received
The Weather Company’s WeatherFx Alerts, 2013.
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Driven by The Weather Company
data
Deliver accurate, personalized and
actionable weather alerts

26B daily
forecasts
from 2.2B
locations

Data from
40 million
mobile
devices

Atmospheric
data from

50,000
flights per
day

250,000+
worldwide
weather
stations

100+
meteorologists
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100X greater coverage than public
data
Hyper-local forecasting helps avoid
false-positive alerts
Alerts are based on the most accurate forecasts,
updated every 15 minutes–down to a 500 square
meter resolution6.
weather.com sensors

Public sources sensors

Boston, USA

Paris, France
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“Freezing rain tonight
has the potential to
cause outages.
Check your emergency
supplies.”

Create your first
weather alert in minutes

— Energy Co.

Fast, simple and intuitive to deploy–
without IT intervention
Cloud-based service with no hardware to buy,
no software to install or maintain.
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How to set up your alert
5 intuitive steps to enhanced customer
engagement
The Weather Alerts system is fast, intuitive and self-service. You don’t need
support from IT, but live help from The Weather Company is readily available.
1) Select the weather peril(s) that will trigger alerts to your customers.
From hail, snow and wind to special circumstances like flash floods and marine
warnings.
2) Specify the threshold level where you want an alert triggered.
Choose from specific temperature levels and wind speeds.
3) Decide what you want that alert to say.
This is a great opportunity to reinforce your brand and relationship along with
the alert.
4) Choose who you want the alert sent to.
Either upload a CSV file with customer contact information OR link to your
CRM system through an API.
5) Determine how you want the alert sent.
Send an SMS text message, an email or via a separate messaging
system through an API.
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Trigger alerts based on weather
perils you select
Choose from specific weather events and levels of
severity

Weather Alerts has a wide variety of peril and level presets that make the system quick, intuitive
and convenient to set up. We can also work with you to set other levels (such as, size, speed or
temperature) for your specific area. New perils are being added to the system on a regular basis
as new data becomes available.
Current perils, include:
Hail (>1”; within 30min)
Snow (>5cm/2”; within 4hrs)
Snow (>8cm/3”; within 48hrs)
Sustained wind (20 mph/32 kph; within 24hrs)
Sustained wind (30 mph/48 kph; within 24hrs)
Sustained wind (40 mph/64 kph; within 24hrs)
Sustained wind (30 mph 48 kph; within 12hrs)
Sustained wind (40 mph 64 kph; within 12hrs)
Sustained wind (50 mph/80 kph; within 12hrs)
Feels like temp (<-25C /-13F; within 48hrs)
Lightning (within 30 min)
Rain (>=5cm/2”; within 3hrs)
Ice (>=6mm/0.25”; within 48hrs)

NWS-Severe Thunderstorm Warning
NWS-Severe Tornado Warning
NWS-Flash Flood Warning
NWS-Flash Flood Statement
NWS-Severe Weather Statement
NWS-Special Marine Warning
NWS-Aereal Flood Warning
NWS-Aereal Flood Statement
NWS-Extreme Wind Warning
Temperature (<32F/0C; within 48hrs)
Temperature (>90F/32C; within 48hrs)
Temperature (>100F/38C; within 48hrs)
Temperature (>115F/46C; within 24hrs)
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Customize your message
For accelerated brand engagement –
beyond bills and birthdays
By email, SMS, or through your existing messaging
systems, Weather Alerts offer customers positive
interaction with your brand that can help build trust,
loyalty and customer retention.
“Hail is expected in the
next 30 minutes in your
area. Seek shelter for you
and your property. Stay
Safe!”
— Insurance Co.

“High-winds and heavy rains
expected by 8pm in your area.
Power outages may occur.
Stock up on emergency
supplies.”
— ShopMax Co.
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ALERT! Take Action
Dear Jay,
Hail greater than 1 inch in diameter is forecast to hit your
home address in the next 30 minutes. We’re providing
this information as a service to you so that you may take
any action you consider appropriate to prepare yourself
and protect your property.
Click here to see the detailed forecast in your area.
Please stay safe!
Your friends at Insurance Co.
Click here to unsubscribe.

Transform insight into opportunity
Alert activity data reports designed to help
build better client relationships
See who’s been alerted in the past, plan more
meaningful touchpoints for the future.
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“4 inches of snow in the
next 3 hours. Stop by
your local ShopMax to
stock up on staples.”
— ShopMax Co.

After you’ve sent an
alert ... What comes next?

Integrate weather alerts into your
customer relationship management program
Once a Weather alert has been deployed, use the administrator dashboard to:
• View who was alerted, where and what kind of alert they received.
• Identify customers who did not receive the alert so you reach them
another way.
• Zoom in and out, pan to any geographic area and mouse-over for
more detail.
• Change the timespan to view information for date ranges.
• Output the results in a spreadsheet for further analysis with IBM Watson
Analytics or the analytics tool of your choice.
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The Weather Company
alerts powered by IBM
• Get started efficientlywithout IT intervention.
• Send accurate, timely, actionable
notifications to help safeguard people
and assets.
• Generate meaningful touchpoints designed
to help you drive customer loyalty,
engagement and retention.
• Gain actionable insights that can help you
increase efficiency and profits.
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About The Weather Company,
an IBM Business
The Weather Company, an IBM Business, helps people make informed decisions and
take action in the face of weather. The company offers the most accurate forecasts
globally with personalized and actionable weather data and insights to millions of
consumers, as well as thousands of marketers and businesses via Weather’s API, its
business solutions division, and its own digital products from The Weather Channel
(weather.com) and Weather Underground (wunderground.com).
The company delivers around 25 billion forecasts daily. It’s products include the world’s
most downloaded weather app, a network of 250,000 personal weather stations, a
top-20 U.S. website, one of the world’s largest IoT data platforms, and industry-leading
business solutions.

© Copyright 2017 The Weather Company, an IBM Business
The Weather Company, an IBM Business
400 Minuteman Rd
Andover, MA 01810
Produced in the United States of America
July 2017
IBM, the IBM logo and ibm.com are trademarks of International Business Machines Corp., registered in many jurisdictions
worldwide. The Weather Company®, The Weather Company® and device, are trademarks or registered trademarks of
TWC Product and Technology, LLC, an IBM Company. Other product and service names might be trademarks of IBM or
other companies. A current list of IBM trademarks is available on the Web at “Copyright and trademark information” at
www.ibm.com/legal/copytrade.shtml.
This document is current as of the initial date of publication and may be changed by IBM at any time. Not all offerings are
available in every country in which IBM operates.
The information in this document is provided “as is” without any warranty, express or implied, including without any
warranties of merchantibility, fitness for a paticular purpose and any warranty of condition of non-infringement.
IBM products are warranted according to the terms and conditions of the agreements under which they
are provided.

Weather Means Business™. The world’s biggest brands in aviation, energy, insurance,
media, and government rely on The Weather Company for data, technology platforms
and services to help improve decision-making and respond to weather’s impact on
business.
For more, visit theweathercompany.com

The performance data and client examples cited are presented for illustrative purposes only. Actual performance results
may vary depending on the specific configurations and operating conditions. It is the user’s responsibility to evaluate
and verify the operation of any other products or programs with IBM product and programs.
Statement of Good Security Practices: IT system security involves protecting systems and information through
prevention, detection and response to improper access from within and outside your enterprise. Improper access can
result in information being altered, destroyed, misappropriated or misused or can result in damage to or misuse of your
systems, including for use in attacks on others. No IT system or product should be considered completely secure and
no single product, service or security measure can be completely effective in preventing improper use or access. IBM
systems, products and services are designed to be part of a lawful, comprehensive security approach, which will
necessarily involve additional operational procedures, and may require other systems, products or services to be most
effective. IBM does not warrant that any systems, product or services are immune from, or will make your enterprise
immune from, the malicious or illegal conduct of any party.
1 Saleh, K., Customer Acquisition vs. Retention Costs - Statistics and Trends, Invesp, http://www.invespcro.com/blog/
customer-acquisition-retention/
2 O’Boyle, E. and Kamins, C., Creating Impact in B2B Relaionships, Gallup business Journal, 3/27/2012, http://www.
gallup.com/businessjournal/153233/Creating-Impact-B2B-Relationships.aspx
3 Hughes, Arthur Middleton. “Increasing Insurance Customer Retention,” Database Marketing Institute, February 9,
2016, http://www.dbmarketing.com/articles/Art232.htm
4 The results mentioned were reported by a Weather Company customer, during a study they conducted with their
policyholders that received The Weather Company’s WeatherFx Alerts, 2013.
5 Ibid, 2013.

business.weather.com/alert

6 Three Region Accuracy Overview, 2010 through June 2016, ForecastWatch.com,
December 2016, http://forecastwatch.com/static/Three_Region_Overview_2010
_201606.pdf;

KUM12374-USEN-01

