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The Information Agenda Guide for communications service
providers: accelerating the journey to Information On Demand

enterprisewide approach that an organiza-

Among communications service providers, the new converged
business model presents new opportunities and new challenges.
The increasing amount of information collected by and available
to the organization needs to be correct, complete and current.
Opportunity lies in the IBM Information Agenda™ Guide for communications service providers—a proven, practical method for
developing the Information Agenda plan that can guide an organization’s trusted information initiatives.
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Identify data and content that are vital
Identify how, when and where information should be made available

●

Determine data management processes
and governance practices

●

Identify and prioritize the information
projects that deliver the most return

●

Align information use to match the
organization’s business strategy

●

Deploy an information infrastructure that
meets present and future needs.

The Information Agenda Guide for communications service providers
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