H TSRO FHER

E}S’Zigx gﬁ\ ljﬁﬁ{ﬁ 0) ﬁa?? IBM Institute for Business Value




Executive Report
Banking

IBM HiRifts 2 —ER
TEENSHDERECHING 5icid. EMb. A RET
BHRTU—2—2y TeREBELTEBDOIHMEZ BE
L. &8fflcblcdmxzrgelc L. KWBDEL —
- NZEBRL, ABGVELEZEEL. T—4%
DO OFTIEPIREM Z R ER O EHNBETT,



BniEHRIC B B ERTT

MEREFE LIHBNERNS, IRITELTBEEL
TWa, [RFEIRMMES, BEEICENZY 5D
REFBNTCHET AZ— 7w ThEDNTREEHNR
AP IBEIRITER COFRICHKA TN S, it
FHROEHT 7/ O —DEIEERT—EXDN
Ja— -« Fr—2OnMAaE>T. FVhBEDEA
AITEME EBEIEDOREVEBNCERELKY . B
FEDIRTASEDRERREDOIISICBLPAS &L
TW3, VT SRITIERAEIC R 2SR D
LAY — - Y RTLHAENE LAY, 5% Fiik
AT AHT ENTEY D REVEBENDM SRS LT
EBRTETILPEIRA - ETIVEHCICEELEY
CEITERLTWVWA, AT TIE. \ITRES 1,060
fE)T—Ib - N\ EVITBEXUEBEERARHEDRE
F16002AEWRICLIZAEL SBIAREEIC
TERBLDIFTHEEZNE L. 20R|ELT 2R
H—EZ - TOAYV AT LBV TERLN GG %
Fexr L. B0V piih & N HRIBICE D eI
WOBEBLEE YRR EDRE S BARNEZERY B A
BN %,

25

RITEISAERICH D> THEBEEDBANFIEFRAIRELGER TH o fc. FRNE
RITT—ERZBERIRMT 5 LI > TRMEDEHHEN TV e, BITIIRZ L
DTEBWMENRE LTRVFIREREHR T 2 EHPIRETH DT,

LHOL3DDREICERL TW5, O DIBITIFFIEMIE L. INETOEIRRX
DY HEBELEZZEGE{BEO>TVS, QEFIFRRITLTHDTHEWNNEEDS
W ZSFETHEY . COLSTHIBRERIIHRICREPOREZEC, OIRTEAR
ZHO T ERDHAanaBL TS,

ERDIBITEBZDH SO THELEL, T—ERDIAET 4 T« —1bHEATWNS, T
DR EBDLSBERENEMENEITL TV S, FilceBLIEBESIERC/N\YF+> 7
HreE &Y KWHE. KYEMETRET 2 EDNTESDDLE LNEWLDL TEREDIR
T TELINF CRARICEE LI CERBLRTEDSH 2BEEDBFREBRL.
EETLEIEIEHMTELL,

MERBOIBITIFC S LIEBREHFL TV S, PREICEERI S LA K
ADEFTHLLT—EADREPA —T A L—> 3> (@EM) NEEREBT LN
AIBECH 5, BITIFMA TENT AT —ERERROT IV AT LEHEL T, BEIIC
BI2IELRT —bF—/\—LLTOMMUERILIT DT EHTES,

TERBIDIRITIF CNZERIRT 2 DICARICEREZFT 50ED D B, TALKEITHE
IRR < IN= b F—DR= b THUF EDFEODEZELTITNRLGESGEL, T L TR
IO DFGEH LW ECRBEEICT TO—F I 20BN DS, O LIchizESIFT
DT ENTEBRTRIARERRRV Z/EHIENTED, TNHTELGVIRITOREK
EHEVRELIVWEIRFEAGWTHA D,



2 ETEOBER
MBI R5R
bEh HRLTEMAE, TR LORRICBIN T B, BIFOS < EHIESAE

DEZEMBTIEEAICEDE Y —
EXERHELTVEEEITVSHD
I L. £ 2FZATWVWBIRITIE 55%
(o

bFh

16%

DEEHEEEARTISENCBEER
BRAERHELTWVWADEEZTWBDITH
L. Z2EATCVSEEERSIX
57% | %,

bFh

21%

DT7A—NIVIRITREERITL. M
TR LTBETIKIETFEIU DR
BENMED O TWBEEZA TV,

*LTW5, !

ZD—HTC. FENRELESEIRBITIFBEOIRFAOWIGICE L CREGZBEZIEWLT
WBEDITHD, UT—Ib - N TDREED 62% |58t L cBEERERERIE TS &
D TEBEBRRTWVBH, ZOBEEDS B, COEZICEET BAIEHTH 35% (0BT
T 27% EDEENH B, BEBASHDIZE . ZDEIF41% EEBITRELHN TV,
BEEBHASADREED 57% NEl LIEEREIBHEL TS EEZTVLSDISHL, [
EEDOBEZIIDOTH 16% CHd (1558, ?

SRITONIST N THEON T B DT TIEEV BEDRVEHhEADT SR/l 7 —
B REEBEDIRMICEE T 2 EBOBEEHEEILETREEDFEE LR>TW 5, LH L.
TRCDERICHBVTEACEDE CBEERBRAAE LBEEQ A VLT« — & {BETE
TWABHIEWDSEERDFICRHL Tl BITIEZDOME ERI7D 45% IXF LT, BEED
30%) EQOAYILT 4 — (ERITD 48% It LC. BEED 35%) HBAHEL T 5, °

FETROETREEIIBEEDOEBICOVTEBATIML T3, 96% & DIRITHEE
BiIbD /N DBELVEETEEBELTVDEEZATVWS, 23 ThHERIE
70% B ERL, MOBEEBITLVEAAY - NI EEALTVWABERIZESICDKE
L 67%ICELEFED>TND,



1
HY TR E R 2 BT L T0 B °

DF—)b I\ F27
SHLBEEERZRERELTVS

BERERIEEHLTOEERS
BEEHE
SHRLCBERERZRELTVS

BERERIEEHLTOEERS

54s L.
50% 6% 48% 51% 48%
palisgcd =tid

—VFIA4t=v3ay #HRNG a1 vI)b7a—
wILTH—ER

W ipfrREs EOoEEE

Hil © Z' o —rUERIFRRE# 1,060 4% 15 & L 7z Economist Intelligence Unit OF#, HX TV 75—
RITORIR 1,600 NZXH5 & LTz Ketchum OFf#EICHED < IBM Institute for Business Value D734t



RITRDBER

TSI EHMEREDMERVTIRTEICBA L, SVBLAVERPY —ERERMHEL
TW5, M-Pesa ® Paypal & WD T REDBNDBSALZEZDORINICKHTEE. N\—F v )b -
NVFVIREPERT I/ OV~ (TarTvy) REEVSTBIMEBALTL
%, ° Simple. Fidor, Smarty Pig 75 E$ELID/ \—F v ) LERITISB M C. @A VYV —T v
JUTSEIS LTeiZBr A ) 7 — ) VBRICIRE L TW 3, 7 ZDIEH Lending Club ® Currency
Cloud W2 e T4 7 v IFHEMIE T, BLPTUVENEBBESG IHEEEARRE L TWL
%, ®

ERBEREICK DT T4 Ty VIMEFEERTD/N) 12— - Fr—>ZFJEELTY
%, PHIH SR IO E (Kabbage 3B CH/INDEMEIFRE A ERT S
T EDFRE) . T—EXDILAPED\ L (Wealthfront (FIRE 77 K/\A 1) —Ri=
KIBICH|ETIF, Square [ZMEEEXR Y D —27ILBEEFIO— 2 ZILK) ICX>T. 7o
2Ty T RERDBITFER DI DRRERLZITHBR L TV D, °

ZOTBILICE2T TAarTyvIDT IR VT LIchZE, HH50NES/ N
> DB EHRINGIRITOE Y XX - ETIVORBBZRSLN L TWS, Ficr1> T35
ENNG LAY — - VAT LIEKEFET 2RTITRUGHEZRIT TV D, AIZIE 775
U REFENCHET T VR2IVREREETOLADOBEE L. FiEROMRKE. EEHESFD
WE. BERROZE, N 1— - FI—VOFEEROWECT IR -T7 /0T —
EBRNNTERT 5 &K > TR E 40% LU EHEAR L. ERBEDIETE LOCKER
FlaRBITHTEHTES,



mEHEFIMENED

ERBLIRITIZE LWV Z 85N TV 5, 2 < DIRITICE > CTENUIFRZ R 2IRER
EBB T AVT VI EIELHET BDMEDEANSHE L. BITETFHIELTEDD
ZOLIEREZERITANS Z EERRECH B,

PrEEBs 2 B8R T HIRITDIT FIRIBROAFTERIT TV D, RRICELT HIRIEVE
TDTAVTYIDA/N=2 3 VI BTcdlc. Y—EXKREZBICALEES
WEHSD D, LEEETNEDDTHEVIEEEIR b ERFTALE— FTITLAEITNEE
5%, BEICHRSALEDH LW —EXDFAZRNEEESE2HENDH D,
BEOAMVILT « —ZHRCEGWRITICE DT TOREBIIEKRTH S, BBEDLES]
= EHNEENBT TSNS RISREITHE NG 2, TIHY T 7DETEEEICHIER
LD L. DD TCUFREE & LTt izl o Fe kB DIRTTIIRIBD BEICTE 20 BIX
DIRETE D,

—7. BITIERRITENT ZIRTOT AV AT LICEITF 20N GE-LOHIICED S
TEBLTED, T4V TvI7RFLWT Y/ OV —%ER L TRENTFOEB CHRITE
METHIEEHDH. RITDF OBEEFBREVSAREZF O TUVEL, BITIFTEE.
FEDHREPT —CADRMZBLC TREZEHE L TER, LHLSE £S5l
EIFBBITEMTES L DICBE DT, WITHHRL TV SBE LDOBROENEES
MEDRRICES (K2 %Z2581),



ITEDBESR

X2
B EIS— =DV AT LHBHBIL TV

FEAEDIOVATL IN—FF—DIOAIRTL

ME . ENA LIy

& s @
Y5 | =
%/\‘mb%ﬁ

EENG S
|
RE

-

Fryb

fA7E
®) o
A BESE
3 @ @ V=) b

ISIRTFUTAVY

You

BEEEROETHTAVAT LD, T4V TVIREIN—F—D
RN N\ F 27 T—ERE MRS IOVAT LIS ERTHEEE AL,
SIRGRBRE - —RICHE Y e HIcBRIND, EBOMREETR—bT 5,

Hi#lt : IBM Institute for Business Value M54t



HBITIE. BT ZITAVAT LOFOHNGMEDIS ZHIIL. BEEDLODICRLVEGS
KEODH—EADEBELUF—T AL =23V ZHIBRZERLIIENTES, iR
TOBEMIAMICETET TG —EX - TANA L — L0 S T EIEEMMICIERIEE
THAHN BABIAVAT LEBRTCEDHRTOBRIEOCVILT «—%F5. 70
T AP IBROEERTZIRTICESL T 2EEHEL, IO LIRTIE. 7127y
IREDREEBGCTAVAT LADA /RN—=2 32 ZFED LT KVIRLEWEBING
F—EARREE. & UEME CERIRMET 2BEREMB O EBE LN TES,

RITOILEENL L. ZBT %, BFEOSRMEBIIICRDOE £ EETIRTEHDOEED,
SEREN. BEOZ—XICINE TCULICHEERT HEEE Y Y —ADRBHEE
N%. TOAVATLEBMTERT 27 SRITICIFAMICEZ 23RO 5N 5,
RITERYES IOV AT LIRBVWTE, BERONLNEECHS (K3 E2BR),

RITHESRMT 2T —EXADMENT BICDONT AV T IICETZAXMERDT B,
BITDEIVRR - ET ISR ANN—DFHERER =0T v TICERDBITTELEB0
N5, 70—/ RTIVERDNEEDRED DAY v X b F—EX - TO/NA 44—
DEERFEIFIe & DIT, BITELBERIND, PHRITEIARELN LR L. BEDEH
MEBELC VNS ERERMEEZS ST —HTC. BERAENRD SRR L LER
& LTIz R_ < ENFREINS,



RITEDBER

=3

HITIREE O AR RIS RGER L LTHARAENS

il : IBM Institute for Business Value MO/ #t

W -
FURAR K3\

&
et % O
F 4 MRS Q@@ -

7oK .
77*/7—“-7‘,( 2 ZTOHDY—ER

RITIE T4 TV EIELCD
ETBIN—hF—mFLDIRE
DAIEB DIV =MLY 5,

RITIE BEELOBERESE
FEBERTIREDUEDIS
=155,

RITIE R EROEL TV
a—av-TanNAE—%%
EBHBTEITE T NImEE
HHHBTTENTES,

RITIE. PR G iR T/ N —
br—DV1—23>HBL0
TBfTIDEERREMETS
TEDTES,



75 A2 —DWIRE

NF T s TAVATAIBATEEA S SIUNERSEAHNEL D HBTEH 5, B
BIUBATCRBITOEMBIRAICOVTORRZE S 2D, AETRE LIz 1,000 ALLEDIR
TREEDSBRT—RICEDNTY S AZ—DIFEToles FIIEDT VR LikEE
ICEDE 3DV SRA2—EBELLE R4E88B),

SERRAURITIE N OR EEBEROME CHTZ2 LOL TV S, EoITeEichizo
THAONT—ELBAERRZIEH I 2 L TCEET 2EENDEL., RERIIBEDE
EPBEROLZEIRESN TV D EEXZBREDRISH IHMEMAVEHRAICEENT 39% &
O VRIDBUICERENTVWD EEZEZTV2EEDEIGIE 17% 5. EIXA LK

BERRICDIE D T AV HDMRANCEBENTWVS LT 2EEEIE 12% £EEI> T3,

E 4

THa—IN)b « NV F 2 THIGRC IR, TR, BLIER O 3 DD SNV — T L TwS

E3

CTIRI T/ AT = FURIVEEOERE - TIRIL-T/a9—
4% IIRE 5k DHANMENTS
40 - TAEERNEES BEEMETBRSH. - TIRIL - NVEFIY
N Rzl BEDBES FYRIL-TSvh ADBADEN. itk
BHlcBERTIZ - T —LDREEEILA  DXERICKRE

TSUbTF—LEE  TRCLICEEOES

18% B/LTLB BEEC - EEERIEER 70
. Tk
CJORFrRIVTOR HEEhEERR
HERERHRERDIR M BNIRFLH DD
—BRTD

HiglL © 2015 4F IBV/EIU 7' 00—\ « N2 F 2 JFH#AICHED < IBM Institute for Business Value D734t



10

RITEDBER

TDBank I3/N\— FF—2 v FEaFKRL—Y 3
VEHR

KB D KFIR1T. TDBankGroup, I&. &K
WEFNTY — 2 v VERITNERIRT 52 LT
SOTKUMRENICHRENEEDIEWVWEEZ
fzo TDBank I& IBIEWV/ A= F—T 1 V7w
TRBICHAT B LICEDT. EIVRRE
F—TICRlBL. TETELAELOOTR
L= 3 VERET DY~V v )VEZEEX i
Lfco BTk S5 LicaZRb—aryn1=
DT FITNICKEGHRIIZ NS, BRUENTR Y
MO T AT OO 2 =74 —HE

mEnfe, ©

F—=T A= 3V DEEE R

RERBLDIRITIE 5 DDOFBMEEER I ANDZ LICKY, TOVRTLT)—2—y
THEFBT BRERAEBZ BIOIMELGEELENET DT EHNTES (K5 E5EH),

N—=FrF—=yFEASKEL— 3
IN=bF=2 AN F T - TOAVRTLDECDERTH D, REICTIVRT
LIE—8BO/N— ~F—BERICK > TEEDIT 5N 5, 70—/ YVERITDREED 45% 1.
IN— b F =2y TERENMBITORENZE2DH 2 EEATWND, IN—rF—YvFéT
SRL— 3 U EEBEEOTNEE I X AMEL T BT LIk o T |/ =k
F=2wTEATRL—2 a VDT R TOEBESFB S EEDTIOE 52T EER
BIBA CRRBAEZ I NULE S50,
®5
5 DD FENY F 2 T HHE

B ZIN—IF—yTEATRL—23Y

PRSI RIRIES 25

FITREED 45% |&./\— b F— v T EIRED
REMEERFNEDLELZEBNTVS

Fr 2 IVEETD
P—ERIBHOE LT,
EBDNMEL TS
SRITREEE D 52% (. TN -
T/ AT \DEREDFRD
FEEHLBIELEBNTND

BAF 2y IERIBEDOR CEE
Z—XRICRREITH ST HTEN
BmOTIZIR AREZIEET 5
SEITREEZEDDOTDH 21% H
FIEAAT & B L T ED
BEMSAEB LTV LTS

EBRNGEMENMEAICEDEPUENE EVRR « TALADBR(ICEERMELIBEE S
REL BEEEHRAZETH ETRIID OPYEVERESERRIETS
SRITIEEED 48% (L. FTHNT T T4 U AND  SRITREED48% &V — v )b« AT 4 T HER
RENTEFESIER EHRNTVDE  EH—ERDA /N— 3 VICRIIDERNTLNS

Hidl © 2015 4 IBV/EIU Z'a— )b « NV F 2 7D 7 — 212 i < IBM Institute for Business Value
DIHT



"

E27

T, ZMlcE@NDAX PIEL CEIST 2IRITORENEERT, T 27V IR
TOMD S VN D DEFETRENT HEFHIE. BBICITET 2881 TH 2. EHE
RITIE. FEICHIRT 2\ F 27 - TV R T LTHRNICHE T SzoHICHEEICT
BT HBEEDREICE D, BET—ZICLDE. 7O-/BITREED S B, BIT
IEEZFEMIT LB L CPIULEORBMZHRR TS EBEAEGITDTH 21% (TBE
9. REDRTOERNELNEE ENDEEDEDREFERF D IEoT.

A/ R— 3>

A/ RN—=2 3, BETERIEZOBRICEASHOFH LWDMIEENINT 25D EEZ 3
TEDTED, A/ RN=2320E THENIEEWVED] TlEE L, PRINEE D 2 ke
ETESTWB, RRICTO—/YVRITREED 48% . V— v)LHhERET—ERD
A/ N—=2 3V EIRYT B ETRIIDERD EIRRTWND, AINE IS BB IE LW A —
TR L, BEONTEFRED A/ N—= 3 v ERY AN, BBRE/N\— M F—ICEEK
ICBMEHREBRT 2BEN DS, V—vIL s 77 /A9—ET 5 Licg 14 Tns
MEBEEHET ZTBRFREED, 7

THIF4U A

Ev I 7 —RICEDREERGTRANT 7T« 7 AFRITHZ S LIRBRERHET 57
DITKET, 7A—/YIRITIREEZD 48% (& FRINT U T 1 7 ANDRENEES
BEREBECHZ EAMNTWVWD, EYDIFIT =747 - AV E1—7 4 VJIFRITED
BENDIRE BATE DR ZRIREIC L. DD CIFBERBDHIRSN TV G
BRE RRTTIZDDICHERY 2 L TRILD, WABREDT —2 LIERZBRHNE L,
XAtEIBET HRENICE DT, AV 7«7 - AV —T 4 V7R BIFOTOLRE
Y5 | BIRDIRAN 2 R B PTREIC T B,

ICICIBank IEEERERALOHEICS /N~
2 avicBHTWVS

ICICIBank It & &K W RRICHLWTZ /O
V—HEBATBHTEITKY, BREMHICEBITS
A/ RN=2 3> Tita ) —FLTWS, BT
& V=2 w)b - A7 4 7 &F)AB LT Facebook
%38 U e CRERAER & Bata L. Twitter  Facebook
ICBRBENEBEDEEEHAZT— UL —
Ay eRRIAY S - TOVXICER
HETBUTIVEALDR Y 1R— REHEE
L7ze ICICHIE 2014 FEICHBICEERIF T TH— K
HLOBEFIEHL] U—EXZRmLE, #
ROSRMHMBNIRLENRT HF T BITIE2 M
DOEEREMHFL TN S, °

Tangerine Bank |3/ \1 IV CEHMGREERZEZ A
A+ A D TangerineBank (&, 77 ./ AY—%&
BETHIEERBRAEME LTVS, BERITEN
A1IVTIFFBREICERZES C LITENTWLS
fz&. Tangerine Bank (£BEFY 1 7 /L& 5G#E L.
KUARD DEERDREMFICANIIS TESE/NAIL -
A/ R=2 3 0 EEDDTHIC. B DR
DevOps 77 7O—F = R% Uiz, BEITIEMEY 1
7 )V 6 BN S 2:BEICEMEL. BEREROTO
EYaZVJHBUDODREAICEZASTE
N CE




12

RITRDBER

BBVA I3EEE = — X DWW IR A FH B - ®IT
7FIVT1 9 A%EFA
JO—/\IVEBYIV— T T 5 BBVA I&. AN
AT =% AT AT DT —2EDHT
V1) 1—ravaBATHE BERERTE
IO TCETEEEEARICRATER T &
A LT, R/E. BonfORRIFETETEL
BEIPTHEIN. BTOIRTOEESF
ELENICBET B EAFREICA ST, 1
I $BBEDZ— X & KRBT 51210 T <.
BYEYU1— 3 VOEERF ¥ RX—=2D
HR—FCEFRENTLS, »

Nationwide (37 R IV « NV XV TADIKE%
b3

HTREHOEELZF ODEAE2EME A
Nationwide |& 2008 FEIC AIREA TEE AT T
7 b EREB L. BEOBPRRFICSA ST 2L -
P—ECAEBREL. 2FIGELT DT I 24
RCHEMRT DICDICREZEENZRA o, IRIE.
Nationwide |£ 200 FAERBZ BT 2L - H—
CROT7 0747 - A——%#EL, 1 BoOs
A O HELL _EIE Nationwide DE/NA L -
INVFEVT T TVENLTITON TV S, 7

TI2IVE

T IR INLIERERDIRTOLERME TH D, 7 O—/YRTTREED 52% 1&. E/\1
W T0 /A= \OREDVTELGBEEFECH D EBNTWVD, FEEICLDTOL
AFBEDEDITHE D, BIHT HIITIET V2K > THRESNSIF TR T3
VAT LeEIEhfe o TN= bR EERTICER L. BEICBEDUES T LBRIT
ANs,

SHIETY 2 ULERIRT BICE. ERNARTEMABEET 5 L ARIR TS
B, SIENETY R VBIROBTE Y K— T BHICRBEIZR - TOLADHHK
5. ARPEROVAFLETY K - V— TV RTERHTHT LIk, BEHY S
Y REENC BT FYRILAE L OFETHAEIRD S LRI AL, BITERS Gk
[ThTe %79 2 JUEDREBIT DN TEINIC—8 U Sa0e 55l R, Mas
(35T ENER by TRELE FOMDIRTEEEINLT B,

ESITIRTIF RV ER, FREET. BXOtF 1V 71 —DOHEZR LE R DUE
Bdd, £HHEU AT ERIIT CITRITREEDERGBIBEL LA OTVDH 5
BZTOEEMLN—BEELTEIEMEVNGEL, P+ T —LOBEY AV &
B M. BEET BTG EERE L NIVDNN— b F =B LTERL TV G
NEGES5EV. £5 LI/ \— b —BANIEL T 2\ F >0 - TAV AT LDE
BIEEMEICTE 2,



13

TR ERE

IRITOREE LITEIIVING, BELIIKGENICHRCRETH D EZTHAT 208
&5, BREREITEV, BEIEISELIFON RERIBEL, 1/ N—2 3
NEREL. N= b =2y TIET B ZEDHDME—DERLTHY . ZLITKR
CEISTEBVIRTTIEFERDODIRDSHEZ L. RIBT %, BLZRIFANSDcoHIT, R
TREEIEBD 4 DOFENHFITER LEITNEESE,

HER - Rz OH G

HERIIZ(L DK ZE BT DL ED DD, (EREDIRITIIBEZRERICH SO TER
ZRAl %, BEEDERIIBTODFOE—DREEEE LG SH. FBEZRD. B
I FRREND D, WITIIEROFZIEREDS  Z/\— hF—HENEET 2—H T\
BAREGMES 752 FE#EFL. BT EREtF 1) T — 280 5EBZEZS
WEDD B,

AW - BN ERRFIVEFHTICERTS
SRITIXTEDRRDEENERILT HTcDIGRARETHT Z20BHLH D, TAV AT LD
BERICIE. SRITIEEG I DMEBL Y &, BBE. /\—rF— AT KRIVEZ—=IXXTED
BEROBEBICAECEDD, ZTOH, ATRL—V 3. 4/ N— 30 BERE
WEETNETEIFERLBDEIDVEL LTS, FILLWAF/ILOBEFITMA. INETE
VE S Friem A& BOE L TERA L g 5750,

70t BB IUIE-FARIEEI R

RITIE. FCICHRT 2T IV AT LOFRLE LTHEET 5 ENE o TIRHGRE
ZEDT ENTEDEL D, TADXLZEET DREDN DD, TAVATLDE LD
RELTIRTIR/ NN = b F—hF BEETOMOBRGRELY —LLRICHET 2, £+
U7« — EREES. L0 bO—/lid. BICET BBENGHRAE EDER
ETATRL—Y 3 VORBICRS LEDETN\T VY RERZVELH S, HEiEETS
ALPTOERICL, |BITIFBTOTEL /= b —LEOMAICELTHZRT o
ICHBDERICED DX 2 BEECHED H B,

6
4 DO TERZE T

il : IBM Institute for Business Value D% #t



14

RITRDBER

To/0I—-FRbvITISR

7TV r—=3y - TATIIVT - A A =TT —X (AP, . FBEHS/N\VF
Y TAVAT LOFHEREMT B, RITOT 7./ 0T —d. —HTEBLRHE
NIEERTHEIU S BB ERIRT 2DDETIVEGD, MBDV AT LEZEES L
UBBRT 5 ODPIHREIC K 2 TERNDIKFEZ AMEITER LICRED A SN,
Z T CHRITD T HARIIILED DE/RGER Y hT— I DERBICEWNT/I—hF—&R<E
DUES,

&
RITRIERICERGREZ LA TV, RITOEBRNEETDETITAEICKT HERD
ZZFIIRAENIT, TTOKAICEDD, R KEBHNZEND ZHRITISLEEE/ — b
FT—DR—=bT# ) F%R/E - BEEL T BAONGRTEG I ORRE YT —CRAZEEIC
BT 2, 1 DOMEBD A/ N—2 3 VE TV AT L2ETREO DMEMICHES
ne BT IS—hF— BE. TOMDRAT—IRIVE—DINCHBREZZI 217
RELEG, RO —F—I3RET TICEFICIRVBATEY . BBBETRIHLVA
Fibe XMb. 77/ A9 —BL0TOCREBELTVS, T L) —4—I3BIEN
A/ N=2 3 VICEBOICGE Y B B9 RITEROPH OTRRLIFA TR
LENEEICE D CEDNRATNDFHRDOFNCE S ZMUEDIF T3,



15

FEEMARE

c BAIEEDELSBEHETCHIEN A /N—Y 3 v ERCTH. FlEBER 1/ R—
2 aAVDREERITHD

« BLOBEEPAT— V7RIV —ICEDERRZE EOLDICLTRHET 50

« BRENRY HEEMEEEDOLDICLTGERT 5D

< BEPIAVRT LEEOSRIEKEAMRICEDE. EOLDICERAEZRE
ERSYA

< FEICAIEENA NV F 2T - IOV R T LICEEBEXUBINT 5 7O A 7 BHEE
TBDICEDLSBTFRZE EHD



16

RITRDBER

RESE

2015 FICIRITTDOREE L BRICT T HHE X R
LTe, RITBREENOHEILI8HEHICHES
TV INFVT BEERT. R—IbE—Ib - N
VEVTBERIT. TTAN—F N FVY
EEERSFEOREE 1,060 &% W RIT Economist
Intelligence Unit B3 L1z, 1,600 Z2DIRTTORER
EYRE T HAEIE Ketchum HKE. K1V TH=E,
U HR—IV. FETERE L.

EElTOWT

JimBrillig. BM D7 O—/NJb « A VAXA M) — =T 427 &A1 —> 3
VHEYT LI R—ThDb, BEEEHT—ERX -0 2—5ERRET DT T«
VGETA—IVR c AZ=TIVAY FEBRIL TS, 1999 F(C BMITAH L, #
IC BMiX [CHERBT 5. HASADT IR » T—I 13— T&H % New York Center for
e-business Innovation #3715 EiFffz, 20 L LTz 77 /09— AT 1 7 NG,
SR —EXANFTCHANICERESFHEINTWE T T REDHERIEEICRE L
BERAERED, BIESE © @jimbrill, jim.brill@us.ibm.com

Nicholas Drury |£. IBM Institute for Business Value 7 0—/\)b « N\ F 2T & T4+
T )VR—Tw b s U—=A—=TH%, 20 FLL LTzl 3 DOABEDEERENZIBITH
KUOTAF22vb - =T v hDBEREELORBREREZE T 2, I YILT «
VOERTORBEEREDR— T+ AICE. 7Y TAFEMB CAIBBLEEELR
HERDOAFI O—/ VBT IV — 7T PRFEMT —EARENTEN TN D, EIEI .
nickd@sg.ibm.com

Anthony Lipp &, BMDER1T - 74 S vibx—4 v MEEITO—/N\)L - A NS T
V— )= A—EHKH, HRAEMODBTOT SV vIL—T Y FOBERITEY X
AEBRORR - ETZ2 ) — FEEL TV %, IBM O2MHROE I X AWM F)VT «
VIUBEDERE, BT EATS. REEROETELGHE, E#vetnZes Y
TFIICEATAREBEND AV TIVT 4 T 20 FLUEICRSEBRZEE LT\ %, IBM
ICART AF0E. Z2—3— 2 A RITT McKinsey & Co. & PwC DO IL2 > b
IVT=IAV R RR=TV v — N=bF— TSIT7 4R ) —Z—=HBDH T,
HI&AL © anthonylipp@us.ibm.com


mailto:jim.brill@us.ibm.com

17

Anthony Marshall £, IBM Institute for BusinessValue DU Y —F « 71 LU Z—FA b S
T )=E—TH%, I TIEBMDA NS TI—&A/N=2 3> - TaF oy
U U—ECRABEICBVTEERRE 7 /RN~ a3 VICERFBL 4D TOI T
FEEY LU, KESKUCTO—/VYVIRITICON T 2REWVI VYL T 0V TEKICED
V. BHORFREDA /N—2 3 VEE 72V, ZEOBEEXLOSEICE
DHBATE, The. BHRERE. BEMS LU MRAICEED > TEf, 20 EM EITRAN
APV T a2 I, VT —FBRUODITOREREIFD, BIESL © anthony2@us.ibm.com.

LikhitWagle (£ IBM 7 O—/\JL « EYRR « F—ERDIRIT - T4 F v IL—4T v
MEY/S—FrF—F7O— /b - A VERAN)— - )—=E—ThH 5, B TIEEUNILE
HITHBITBDIBMDINYF T T F 0wl <—4ow b« F—L PwC D MRA 2
AR\, CEPBICETIBEBLVERZET %, BIED)—4—v 7OTT. IBM
IERRE N F 2 TER. RIVFF IO TOCRAB LUV AT LOEEE Y R—
BV a1—avIlBWVWTHE Ny O AT LTz, BI&Sg | LikhitWagle@
uk.ibm.com.

FEEDEEIL HolliHaswell, Surendra Ramaiah. Namit Agrawal. Rajrohit Teer,
Hebattallah Nashaat. Carl Nordman. Stephen Ballou. Kathleen Martin. Jim Phillips.
Kristin Biron. Eric Lesser ICRESHIDEEET 5.

B AEEBIERER(E

=i FE

BA7 A - E— - TLMAEH
JO—/\Jb - EVRA - —EREHE

BT TaFrvvIlx—y P —EREES
INFDT = =R —

AEZIFTEEER Banking redefined ] MBEZAEERE L
TREETNSEDTY,



18

RITRDBER

xS K UBE X

1

IBM Institute for Business Value. 2006 G~ 2014 FEDHREEHFHE LI 57 0—/\b
£R47 117 500 17Ic B9 % S&P Capital IQ. McGraw Hill Financial D7 — 2 (& D <

$RITORER 1,600 AZEITR & 9 5 IBM Institute for Business Value & Ketchum M 3E[FE

EEREXBESR
LR ZESRE

5 AEDIRITHE LFUEEEERMTDOREE 1,600 A\ZWHRET 2L, FETREITK
EH 400 AL R HE. FEBLUY Y HR—ILHZNZN 300 A

“M-PESA: Mobile Payments, Improved Lives for Kenyans.” World Bank Research.
May,2010. http://econ.worldbank.org/WBSITE/EXTERNAL/EXTDEC/EXTRESEARCH/0,,c
ontentMDK:22594763 ~pagePK:64165401 ~piPK:64165026
~theSitePK:469382,00.html; “PayPal Enters a Brave New World of Money Disruption.”
Wall Street Journal. June20, 2015. http://blogs.wsj.com/moneybeat/2015/07/20/
paypal-enters-a-brave-new-

world-of-money-disruption/ hhttp://econ.worldbank.org/external/default/
n?theSitePK
=469382&contentMDK=22594763&menuPK=476752&pagePK=64165401&piPK
=6416526


http://blogs.wsj.com/moneybeat/2015/07/20/paypal-enters-a-brave-new-world-of-money-disruption/
http://blogs.wsj.com/moneybeat/2015/07/20/paypal-enters-a-brave-new-world-of-money-disruption/
http://blogs.wsj.com/moneybeat/2015/07/20/paypal-enters-a-brave-new-world-of-money-disruption/
http://econ.worldbank.org/external/default/main?theSitePK=469382&contentMDK=22594763&menuPK=476752&pagePK=64165401&piPK=64165026
http://econ.worldbank.org/external/default/main?theSitePK=469382&contentMDK=22594763&menuPK=476752&pagePK=64165401&piPK=64165026
http://econ.worldbank.org/external/default/main?theSitePK=469382&contentMDK=22594763&menuPK=476752&pagePK=64165401&piPK=64165026
http://econ.worldbank.org/external/default/main?theSitePK=469382&contentMDK=22594763&menuPK=476752&pagePK=64165401&piPK=64165026

19

“Easy Banking: The Simple Strategy.” The Financial Brand. January7, 2013. http://
thefinancialbrand.com/26881/simple-easy-banking-strategy-jm/; “Technology you
can bank on- Lessons a bank based on social media and Web 2.0 can teach the broader
financial services industry.” ComputerWeekly. http://www.computerweekly.com/
feature/Technology-you-can-bank-on; “SmartyPig creates online savings plan to reach
agoal” USAToday. July 26, 2012. http://usatoday30.usatoday.com/money/economy/
story/2012-07-22/smartypig-social-money-michael-ferrari-jon-gaskell/56369606/1

“Investors bank on Lending Club success.” Financial Times. December 14,2014.
http://www.ft.com/intl/cms/s/0/0f0f0430-8173-11e4-a493-00144feabdcO.
htmlitslideO; Currency Cloud Lets Firms Embed Cross-Border In Their Business.”
Forbes. February 4, 2015. http://www.forbes.com/sites/tomgroenfeldt/2015/02/03/
currency-cloud-lets-firms-embed-cross-border-in-their-business/

Philippe Gelis. “The Rise of Fintech in Finance.” http://cdn2.hubspot.net/hub/310641/
file-1445626583-pdf/Rise_of_Fintech_in_Finance/Fintech_DEF.pdf?t=1413451665739

10 “The Six-Minute Loan: How Kabbage Is Upending Small Business Lending — And

Building A Very Big Business.” Forbes. May 6, 2015. http://www.forbes.com/sites/
darrendahl/2015/05/06/the-six-minute-loan-how-kabbage-is-upending-small-
business-lending-and-building-a-very-big-business/; Andrew Ling. “Wealthfront

- Bringing personal investing into the digital era.” Open Forum, Harvard Business
School. February7, 2015. https://openforum.hbs.org/challenge/understand-digital-
transformation-of-business/why-digital/wealthfront-bringing-personal-investing-
into-the-digital-era; Conner Forrest, Square offers cash advances to businesses
through Square Capital, TechRepublic, February 26, 2015, http://www.techrepublic.
com/article/square-offers-cash-advances-to-businesses-through-square-capital/


http://thefinancialbrand.com/26881/simple-easy-banking-strategy-jm/
http://thefinancialbrand.com/26881/simple-easy-banking-strategy-jm/
http://www.computerweekly.com/feature/Technology-you-can-bank-on
http://www.computerweekly.com/feature/Technology-you-can-bank-on
http://usatoday30.usatoday.com/money/economy/story/2012-07-22/smartypig-social-money-michael-ferrari-jon-gaskell/56369606/1
http://usatoday30.usatoday.com/money/economy/story/2012-07-22/smartypig-social-money-michael-ferrari-jon-gaskell/56369606/1
http://www.forbes.com/sites/tomgroenfeldt/2015/02/03/currency-cloud-lets-firms-embed-cross-border-in-their-business/
http://www.forbes.com/sites/tomgroenfeldt/2015/02/03/currency-cloud-lets-firms-embed-cross-border-in-their-business/
http://cdn2.hubspot.net/hub/310641/file-1445626583-pdf/Rise_of_Fintech_in_Finance/Fintech_DEF.pdf?t=1413451665739
http://cdn2.hubspot.net/hub/310641/file-1445626583-pdf/Rise_of_Fintech_in_Finance/Fintech_DEF.pdf?t=1413451665739
http://www.forbes.com/sites/darrendahl/2015/05/06/the-six-minute-loan-how-kabbage-is-upending-small-business-lending-and-building-a-very-big-business/
http://www.forbes.com/sites/darrendahl/2015/05/06/the-six-minute-loan-how-kabbage-is-upending-small-business-lending-and-building-a-very-big-business/
http://www.forbes.com/sites/darrendahl/2015/05/06/the-six-minute-loan-how-kabbage-is-upending-small-business-lending-and-building-a-very-big-business/
https://openforum.hbs.org/challenge/understand-digital-transformation-of-business/why-digital/wealthfront-bringing-personal-investing-into-the-digital-era
https://openforum.hbs.org/challenge/understand-digital-transformation-of-business/why-digital/wealthfront-bringing-personal-investing-into-the-digital-era
https://openforum.hbs.org/challenge/understand-digital-transformation-of-business/why-digital/wealthfront-bringing-personal-investing-into-the-digital-era

20

RITRDBER

11 Henk Broeders; Somesh Khanna. “Strategic choices for banks in the digital age.”
McKinsey&Co. January 2015. http://www.mckinsey.com/insights/financial _services/
strategic_choices_for_banks_in_the_digital_age

12 “TNS Current Account Switching Index December 2014." TNS Global, UK. http://www.
tnsglobal.com/sites/default/files/Switching%20index_December14_0.pdf

13 "Life is suite.” The Economist. August8, 2015. http://www.economist.com/
news/business/21660530-hotel-chains-are-thriving-now-thanks-innovation-
and-bit-luck-life-suite?zid=293&ah=e50f636873b42369614615ba3c16d
f4a

T41BM-IBV IC K B\ F 2 JICEET A (n=1060) TH 2 1—&{To>/Z
BE 1,048 ADEIFICEDWTY X 2—ota 1ol (IZEG L] OBRETEA
RIS LEBISH L TEETNTOEVWEDERN L), 75X Z2—01E. BLC
DW—T (VS AZ—=ERR) RNDT7 AT LMD T IV—7 (V5 R%2—) KU448
BLIEHDEBBEINICT—REIEHRY) (AU M AL HDEE) AHETS
HETDfERETH S,

15 “Ranking the Biggest U.S. Banks: A New (Old) Entrant in Top 5." The Wall Street
Journal. December, 2014. http://blogs.wsj.com/moneybeat/2014/12/10/ranking-
the-biggest-u-s-banks-a-new-old-entrant-in-top-5/; "http://blogs.w gains cohesion
with social business software.” ; IBM case study. http:/www-03.ibm.com/software/
businesscasestudies/us/en/corp?synkey=V802665K07918J67


http://www.mckinsey.com/insights/financial_services/strategic_choices_for_banks_in_the_digital_age
http://www.mckinsey.com/insights/financial_services/strategic_choices_for_banks_in_the_digital_age
http://www.economist.com/news/business/21660530-hotel-chains-are-thriving-now-thanks-innovation-and-bit-luck-life-suite?zid=293&ah=e50f636873b42369614615ba3c16df4a
http://www.economist.com/news/business/21660530-hotel-chains-are-thriving-now-thanks-innovation-and-bit-luck-life-suite?zid=293&ah=e50f636873b42369614615ba3c16df4a
http://www.economist.com/news/business/21660530-hotel-chains-are-thriving-now-thanks-innovation-and-bit-luck-life-suite?zid=293&ah=e50f636873b42369614615ba3c16df4a
http://www.economist.com/news/business/21660530-hotel-chains-are-thriving-now-thanks-innovation-and-bit-luck-life-suite?zid=293&ah=e50f636873b42369614615ba3c16df4a
http://blogs.wsj.com/moneybeat/2014/12/10/ranking-the-biggest-u-s-banks-a-new-old-entrant-in-top-5/
http://blogs.wsj.com/moneybeat/2014/12/10/ranking-the-biggest-u-s-banks-a-new-old-entrant-in-top-5/
http://www-03.ibm.com/software/businesscasestudies/us/en/corp?synkey=V802665K07918J67
http://www-03.ibm.com/software/businesscasestudies/us/en/corp?synkey=V802665K07918J67

21

16 Srikanth, RP."How ICICI Bank is redefining the future of banking
with its social strategy.” Information Week. December 17,
2012. http://www.informationweek.in/informationweek/
news-analysis/177739icici-bank-redefining-future-banking-social-strategy

|u

17 Nicholas Drury; Anthony Lipp; and Anthony Marshall. “Innovating banking: Lessons
from the world’ sleading innovators.” IBM Institute of Business Value.

18 "Tangerine adopts IBM MobileFirst strategy -Innovative bank uses IBM
PureApplication System to cut mobile development from six weeks to two.”
IBM case study. http://www-03.ibm.com/software/businesscasestudies/us/en/
corp?synkey=G328582M37594P52

19 Nicholas Drury; Allan Harper; Anthony Marshall and Sandipan Sarkar. “Your Cognitive
Future Executive Perspective: Banking and Financial Markets.” IBM Institute of Business
Value.

20 “BBVA' snew venture program looks for financial services innovation.” PE Hub. March
26,2014, https://www.pehub.com/2014/03/ bbvas-new-venture-program-
looks-for-financial-services-innovation/

21 “Nationwide transforms its core banking, service and business capabilities.” IBM case
study. http://www-01.ibm.com/common/ssi/cgi-bin/ssialias?infotype=PM&subtype=
AB&htmlfid=SPC03448GBEN

22 IBM Institute for Business Value /EIU (€ K527 00—/ VERBITIREE 1,060 A& R E T
BT (n=1060), FAENFREGZ DIZIBTREE 1,060 ADS 5, 52% L X TE
BEEEGENDO DHBEEDOBWRRIEAE EEEDIFT D EAEBEETH D EBMRNTW
60

© Copyright IBM Corporation 2015

IBM Global Business Services
Route 100
Somers, NY 10589

Produced in the United States of America
October 2015

IBM, the IBM logo and ibm.com are trademarks of International
Business Machines Corp.,, registered in many jurisdictions
worldwide. Other product and service names might be trademarks
of IBM or other companies. A current list of IBM trademarks is
available on the Web at “Copyright and trademark information” at
www.ibm.com/legal/copytrade.shtml.

This document is current as of the initial date of publication and
may be changed by IBM at any time. Not all offerings are available
in every country in which IBM operates.

The information in this document is provided “as is” without any
warranty, express or implied, including without any warranties of
merchantability, fitness for a particular purpose and any warranty
or condition of non-infringement. IBM products are warranted
according to the terms and conditions of the agreements under
which they are provided.

This report is intended for general guidance only. It is not
intended to be a substitute for detailed research or the exercise of
professional judgment. IBM shall not be responsible for any loss
whatsoever sustained by any organization or person who relies on
this publication.

The data used in this report may be derived from third-party
sources and IBM does not independently verify, validate or audit
such data. The results from the use of such data are provided on
an “asis” basis and IBM makes no representations or warranties,
express orimplied.

GBE03704-USEN-02


http://www-03.ibm.com/software/businesscasestudies/us/en/corp?synkey=G328582M37594P52
http://www-03.ibm.com/software/businesscasestudies/us/en/corp?synkey=G328582M37594P52
http://www-01.ibm.com/common/ssi/cgi-bin/ssialias?infotype=PM&subtype=AB&htmlfid=SPC03448GBEN
http://www-01.ibm.com/common/ssi/cgi-bin/ssialias?infotype=PM&subtype=AB&htmlfid=SPC03448GBEN




