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A Opening and Practice Overview
Rich Berkman, IBM & Peter Thurner, SAP

A Accelerated time to market with Telco Utility Accelerator
Lakshmi Nair, IBM

A Digital Commerce Growth Strategy with SAP CX
A (Retail, Switzerland)
Edwin Denk, IBM ecx.io

A Meetyourconsumer sdéd increasing demand for sustainabl e
insights and personalized, transparent experiences
Jose Paredes Hernandez, IBM

A Reinventing automotive customer experience through
interactive guided selling
Russell Gowers, IBM

A Questions & Answers / Wrap Up



The IBM and SAP strategic partnership represents one of the longest in the

market, utilizing customer -centric approach making your business faster,
smarter, more agile and more responsive

50

Years of
partnership

15+

Key
Industries

#1 #1 Ranked
Global SAP CX Digital Commerce
Certifications Solutions

17K 38K

IX Business Design
Professionals

SAP
Awards

SAP

professionals
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33 Pinnacle Awards (including 2022)

Platinum Partner since 2017

2021 NA Partner Excellence for Service

2021 APAC and Japan Partner Excellence for Experience
Management

2021 EMEA Partner Excellence for Competitive Win

Partner

No other SAP partner has
more Global Partner
Program Certifications

|50

years




IBM Consulting Services for SAP CX

Bringing intelligence to customer
experiences by activating Al and analytics,
enabling contextual personalization, and
the fastest speed to value on the market
leading with:

IBM 1X Growth Levers

EXxperience Orchestration
Data & Insight Driven Interactions

Ecosystem Evolution

Too J>o T To To o T T I

Modernization

Omnichannel Optimization
Personalization & Engagement
Intelligent Workflows & Automation
Order & Inventory Intelligence
Experience Intelligence

Business Model Expansion
Autonomous Commerce

ESG Activation

SAP CX & IBM 1X Co -Innovation

Too T T To Do

Telco-Utility Subscription & Accelerator
Sustainable CX for SAP Retall
Automotive Accelerator

e2e Personalized SAP CX

loT Commerce solution with BRIM
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Seamless and expedited buying journey
giving B2B buyers insights into their own
historical purchasing while providing
reference and context for future buys.

40>/o 40 hrs 100/0

Faster Saved per Growth with
Invoice week via trading 0
payments automation partners =%




SAP CUSTOMER EXPERIENCE

PORTFOLIO

Commerce

Deliver
personalized frictionless and
transparent experiences

SAP Commerce Cloud
SAP Upscale Commerce

202 I.vTTTTTTTvI m I.vTTTTTTTv:

Customer Data

The living breathing
for use across CX
and beyond

SAP Customer Data Cloud
SAP Customer Data Platform

with

Marketing

Sales

Connected sales experiences that
accelerate the buying process and turn

SAP Sales Cloud

Engage the customer on their

terms

at scale

SAP Emarsys

©2021 sap SE or an sap affiliate company. arPMMQANCOMRONENTS, BUSINESS TECHNOLOGY PLATFORM

&

Service

Provide great service experiences
and enable

SAP Service Cloud

THE BEST RUN w



The right to be the #1 CX Cloud

WE ARE
LEADERS

©2021 SAP SE or an SAP affiliate company.
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Le{:\d(_ar in
Digital Commerce

for 7 years in a row

Gartner Magic Quadrant
August 2021

Leader in

Customer Identity and
Access Management
since 2017

Forrester Wave
October 2020

Leader in

Enterprise Integration
Platform as a Service
Gartner Magic Quadrant
September 2021

SALES
& SERVICE

@

MARKETING

Leader in

Data

Integration Tools
Gartner Magic Quadrant
August 2021

Leader in

Sales Force Automation

for 3 years in a row
Gartner Magic Quadrant
August 2021

Leader in

Personalization Engines

for 3 years in a row
Gartner Magic Quadrant
July 2021

Leader in

Multiexperience
Development Platforms
Gartner Magic Quadrant

July 2021
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Accelerated time to market with Telco Utility Accelerator
Lakshmi Nair, IBM
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SAP Telco, Media, Utilities Accelerator
SAP and IBM co-innovation with 100+ SAP Client Engagements

The SAP Commerce Cloud Telco, Media, and
Utilities Accelerator Optimizes Customer
Experiences

It activates a unified and seamless cross-channel
experience for their customers 1 from online and
In store to mobile and beyond i enabling

_I BM _I X0s expersABeCommer ceos customers to jump between their channels of

In experience led powerful choice, when they want to.

digital commerce capabilities coupled e

services along with Wi th SAPOS ouimisO vTlee Reart of the solution enables delivery of

| BM6 s ingral ne Idltelligent ?fxcep:ional su_bscriber o_Prt])_oa_lrding ar;d ’
. ifecycle experiences. IS is an end to en

technology DNA Enterp.r.ls.e experience as customers research contract

capabilities bundles, products, services, subscriptions

and optional service add -ons, buy the way
they want to buy, utilize self -care features
when they want, get their questions answered
and their problems resolved.
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LYCC] i Plans Activate Recharge Help

Mobile

Be BoundleSs"

Go beyond contract and explore
beyond boundaries with our best
SIM only plans.

Our SIM only plans



Client Vision

What did Lycamobile want to achieve

New brand with Differentiated
Experience

O

544 Consolidated Product Offerings

@ Unified CX, Globally

IBM iX/ © IBM Corporation

Scope:

A MVP- 23
Markets

A Pre-paid
A Post-paid

A Brand X
initial launch

Achieve

A Evolve to
digitally focused
business

A Standardise
up to 80% -
speed to market

A Drive bottom
line growth



t This investment is [RIaSIe]al ldea Impact

teStament to our Demand to meet new Deploying SAP Commerce IT transformation combined

commitment to consumer mobile habits, leveraging Telco with an exciting brand relaunch,

transform the with more varied, Accelerator integrated to repositioning the company for

business and take distinctive, and VAS their legacy application continued growth.

our services to a

wider audience.o Existing digital Foundational platform to Transforming its predominantly
infrastructure prevented 6833257 | <$! 02 #Hre/pdymhdh-diital:service
the client from digital platform globally offering to a digital one

_ responding quickly and

Navanit Narayan, adopting innovative

LycaGroup CEO business models, Delivering new services and  Ensuring sustainable, recurring
products and services. a personalised customer revenue growth, superior

experience. customer satisfaction and

increased customer lifetime
value.

I BMnnovatio = 5=
for ESAPuUti c

IBM Strategic Partnerships



Key Statistics for first MVP Launch

5 178

Major Epics Days from O to Live
(incl. Selfcare or Portability)

28 8 ~8

Discovery Workshops Development Sprints Commerce Developers
(80% focus on frontend)

+30 Ca. 375 Up to 76%

APIs integrated Variations of Screens Reduction in page
developed clicks per journey



Most reievant =

Navanit Narayan « 2nd Th =
Group Chief Executive Dfficer at Lycamobile Group

Thanks Matt and the IBM team - it has been indeed a pleasure working
with you. Your team took up the challenge and is delivering in a few

- months what normally would have taken lot more. Let’s work together
e deliver bes e
, to make this a big success.

Global Managing Partner, IBM IX (Customer & Exparience Transformation)

'h.®

s
I n c lass Excited to be partnering with Lycamobile Group on their digital transformation
journey, and. Navanit Narayan Mikah Martin-Cruz Ashutosh Sarkar thankyou for & o O

co m m e rce the partnership and collaboration.
experiences with [
clients across

Like - €@ 6 Reply

Chiel Information Officer at Lycamaoblle Group

Thank you Matt for support and commitment from team IBM in our
digital transformation journey!! Look forward to continued support for
launch and roll-out of Lycamobile’s new digital platform across 23
markets in record time,

Like - €© 4 | Reply
IndUStr|es On a . Lyca Mobile Group + Follow =++-
BAECRE 10,968 followers
2d - Edited - ®

global scale

Introducing our new e-commerce platform for our #Australian customers &
This marks a further step along our global journey to be #digitalfirst. Have a
++ https://inkd.infeENcFu9q

More launches to follow &2

Lyca Mobile spends £250 million on three year journey to be global brand With special thanks to our partners a@ AP

mobiiesurope.co.uk « 2 min read

© @ 51 4 comments

#lycamobile #digitalbusinesstransformation

Love this... Happy to help... || Congrats... Inspiring... )

& Like & comment > Share 7 send




Here i1s how IBM and SAP can help

Leading Commerce platform and Subscription
services

Standardise your stack with TMForum
compliance/conformance

Drive innovation through products like SD -WAN



Orchestrating End -to-End Digital
Intelligent Customer Experiences

with IBM IX & SAP CX

IBM Innovation Center
for SAP® Solutions

Digital Commerce Growth Strategy with SAP CX
(Retail, Switzerland)
Edwin Denk, IBM ecx.io
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Interdiscount
Microspot

Digital Commerce Growth
Strategy with SAP CX



E ‘ N. microspot.ch

Digital Commerce
Growth Strategy

To further attack the leaders for
electronics retail in Switzerland,
Interdiscount teams up with
IBM iX to develop a growth
strategy and select the right
solutions for their Digital
Experience Platform.

IBM iX / © IBM Corporation




