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A cognitive era
for life sciences

How cognitive innovators can exploit
the value of data

Life sciences outperformers agree that cognitive

technology is market ready, the industry is ready
) to adopt it and it has an important role to play.

Cognitive computing
helps scientists
understand diverse

A scientist plans
research to unlock
novel insights and

accelerate data to learn more

breakthrough about diseases and

discoveries prioritize research
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. When research is not meeting expected
. timelines, cognitive technology enables
$ real-time prioritization of a company’s

i pipeline

After a drug launches, cognitive computing
enables the sales force to better engage with

<< healthcare professionals and to have provision
of prompt, evidence-based answers

If a patient taking a drug experiences side
effects, cognitive technology transforms the
pharmacovigilance process and automates the
detection of emerging signals

Financial outperformers identified three key barriers
to adoption.

Skills and technology are top barriers for implementing cognitive computing
In a highly regulated industry like life sciences.

Availability of Availability of Legal/security/
skilled resources or technology privacy concerns
technical expertise about safe use of

data and information
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However, industry outperformers believe cognitive computing
will play an important role in the future of their organizations.

Financial outperformers believe that cognitive computing is the future and
more are ready to embrace it.

Cognitive technology is mature and market ready

Cognitive computing will play an important role in the future of our organization

Cognitive computing will be a disruptive force in our industry in the next three years

Our industry is ready to adopt cognitive computing

B Life sciences outperformers B Global outperformers

®

The cognitive era offers great potential for the life sciences
Industry and cognitive innovators are leading the way.

To learn more about cognitive innovation go to:
ibm.biz/ibvlifesciences
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