
Infographic title 
H1 Large 60/65pt or 
H1 Medium 50/55pt

This is a H2 subhead which is 40/45 pt lorem 
ipsum dolor sit amet consecutor abdid

This is a H2 
subhead which is 
40/45 pt 

This is a bold H2 subhead which is 40/45 pt 
lorem ipsum dolor sit amet consecutor abdid

This is a H2 subhead which is 40/45 pt lorem 
ipsum dolor sit amet consecutor abdid

Text size is 22/26pt. This is not 
a Northstar text size/style and 
would have to change slightly if 

coded for web

Text and pictograms can be 
centered in their column or 

left-aligned

Pictograms circles are 
120px square and pictogram

 line weight is 1.75pt

72%
Callout number is H1 LG 

Headline which is 60/65pt 
lorem dolor sit amet consecutor

96%
The 6pt “space after” adds 
vertical space between the 
callout and the text below

15%
When using a callout number, 

add 6pt space after the callout 
lorem dolor sit amet 

Button text 25pt 

© Copyright IBM Corporation 2017. IBM, the IBM logo, and ibm.com are trademarks of International Business Machines Corp., registered in many jurisdictions worldwide. 
Other product and service names might be trademarks of IBM or other companies. A current list of IBM trademarks is available on the web at “Copyright and trademark 
information” at www.ibm.com/legal/copytrade.   

Source research study data provided by IBM Market Development & Insights.                       

ABC00000USEN-00  

Text size is 22/26pt. This is not 
a Northstar text size/style and 
would have to change slightly if 
coded for web

If the pictograms are used 
larger for display graphics  the 
1.75pt line weight should be 
maintained. Lorem ipsum dolor 
sit amet consecuoti amet.

Text and pictograms can be 
centered in their column or 
left-aligned

Pictograms circles are 
120px square and pictogram
 line weight is 1.75pt

72%
Callout number is H1 LG 
Headline, 60/65pt and can be 
bold if BU branding allows

96%
The 6pt “space after” adds 
vertical space between the 
callout and the text below

15%
When using a callout number, 
add 6pt space after the callout 
lorem dolor sit amet 

H2 subhead 30/35pt lorem ipsum dolor 
sit amet. The leadspace does not have to 
be rectangular section. It can flow into 
infographic background. IBM logo can go 
at top or bottom of infographic.

H3 subhead 25/30pt lorem ipsum dolor sit amet consecuoti valide. 
CTA button can be solid or outlined.

Infographic title 
H1 Large 60/65pt or 
H1 Medium 50/55pt

This is a H2 subhead which is 40/45 pt lorem 
ipsum dolor sit amet consecutor abdid

This is a bold H2 subhead which is 40/45 pt 
lorem ipsum dolor sit amet consecutor abdid

This is a H2 subhead which is 40/45 pt lorem 
ipsum dolor sit amet consecutor abdid

Text size is 22/26pt. This 
is not a Northstar text 
size/style and would 

have to change slightly if 
coded for web

Text and pictograms 
can be centered in their 
column or left-aligned

Pictograms circles are 
120px square and 

pictogram line weight is 
1.75pt

72%
Callout number is H1 LG 

Headline which is 
60/65pt lorem dolor sit 

amet consecutor

96%
The 6pt “space after” 

adds vertical space 
between the callout 
and the text below

Text and pictograms 
can be centered in their 
column or left-aligned

96%
The 6pt “space after” 

adds vertical space 
between the callout 
and the text below

15%
When using a callout 

number, add 6pt space 
after the callout lorem 

dolor sit amet 

Button text 25pt 
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Text size is 22/26pt. This 
is not a Northstar text 
size/style and would have 
to change slightly if coded 
for web

Text and pictograms can 
be centered in their 
column or left-aligned

Pictograms circles are 
120px square and 
pictogram line weight is 
1.75pt

72%
Callout number is H1 LG 
Headline, 60/65pt and can 
be bold if BU branding 
allows

96%
The 6pt “space after” 
adds vertical space 
between the callout and 
the text below

Text and pictograms can 
be centered in their 
column or left-aligned

96%
The 6pt “space after” 
adds vertical space 
between the callout and 
the text below

15%
When using a callout 
number, add 6pt space 
after the callout lorem 
dolor sit amet 

H2 subhead 30/35pt lorem ipsum dolor 
sit amet. The leadspace does not have to 
be rectangular section. It can flow into 
infographic background. IBM logo can go 
at top or bottom of infographic.

H3 subhead 25/30pt lorem ipsum dolor sit amet consecuoti valide. 
CTA button can be solid or outlined.

This is a H2 subhead which
 is 40/45 pt lorem ipsum 

If the pictograms are used larger for display graphics  
the 1.75pt line weight should be maintained. Lorem 
ipsum dolor sit amet consecuoti amet.

Infographic title 
H1 Large 60/65pt or 
H1 Medium 50/55pt

This is a H2 subhead which is 40/45 pt lorem 
ipsum dolor sit amet consecutor abdid

This is a bold H2 subhead which is 40/45 pt 
lorem ipsum dolor sit amet consecutor abdid

This is a H2 subhead which is 40/45 pt lorem 
ipsum dolor sit amet consecutor abdid

Text size is 
22/26pt. 

Pictograms circles 
are 120px square

This is not a 
Northstar text 

size/style…

 …and would have 
to change for web

72%
Callout number is 
H1 LG Headline… 

96%
Add 6pt space 

after callout 
number

Pictogram line 
weight is 1.75pt

24%
The 6pt “space 

after” adds vertical 
space… 

52%
…between the 

callout and the text 
below

15%
…which is 60/65pt 

text size/leading

Button text 25pt 
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Text size is 22/26pt. 
See above for info.

Lorem ipsum dolor 
sit amet consur 

Lorem ipsum dolor 
sit amet consur 

Lorem ipsum dolor 
sit amet consur 

72%
Callout number is 
H1 LG Headline

96%
…if BU branding 
allows for bold text

Lorem ipsum dolor 
sit amet consur 

24%
See above for info 
on “space after.” 

52%
Lorem ipsum dolor 
sit amet consur 

15%
It’s 60/65pt and 
can be bold…

H2 subhead 30/35pt lorem ipsum dolor 
sit amet. The leadspace does not have to 
be rectangular section. It can flow into 
infographic background. IBM logo can go 
at top or bottom of infographic.

H3 subhead 25/30pt lorem ipsum dolor sit amet consecuoti valide. 
CTA button can be solid or outlined.

This is a H2 subhead 
which is 40/45 pt lorem
If the pictograms are used larger for 
display graphics  the 1.75pt line weight 
should be maintained. Lorem ipsum 
dolor sit amet consecuoti amet.

Infographic title 
H1 Large 60/65pt or 
H1 Medium 50/55pt

This is a H2 subhead which is 40/45 pt lorem 
ipsum dolor sit amet consecutor abdid

This is a bold H2 subhead which is 40/45 pt 
lorem ipsum dolor sit amet consecutor abdid

This is a H2 subhead which is 40/45 pt lorem 
ipsum dolor sit amet consecutor abdid

Text size is 
22/26pt. 

Pictograms 
circles are 

120px square

This is not a 
Northstar text 

size/style…

 …and would 
have to change 

for web

72%
Callout  is 

H1 LG Headline… 

96%
Add 6pt space 

after callout 

Pictogram 
line weight is 

1.75pt

Lorem 
ipsum dolor 

sit amet

24%
The 6pt “space 
after” adds… 

52%
vertical space 
between the… 

52%
…callout and the 

text below

15%
…60/65pt text 

size/leading

Button text 25pt 
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Text size is 
22/26pt. See 
above for info.

Lorem ipsum 
dolor sit amet 
consur 

Lorem ipsum 
dolor sit amet 
consur 

Lorem ipsum 
dolor sit amet 
consur 

72%
Callout number 
is style for H1 
LG Headline

96%
…if BU branding 
allows for bold 
text

Lorem ipsum 
dolor sit amet 
consur 

Lorem ipsum 
dolor sit amet 
consur 

24%
See above for 
info on “space 
after.” 

52%
Lorem ipsum 
dolor sit amet 
consur 

52%
Lorem ipsum 
dolor sit amet 
consur 

15%
It’s 60/65pt and 
can be bold…

H2 subhead 30/35pt lorem ipsum dolor 
sit amet. The leadspace does not have to 
be rectangular section. It can flow into 
infographic background. IBM logo can go 
at top or bottom of infographic.

H3 subhead 25/30pt lorem ipsum dolor sit amet consecuoti valide. 
CTA button can be solid or outlined.

This is a H2 subhead which 
is 40/45 pt lorem
If the pictograms are used larger for display graphics  
the 1.75pt line weight should be maintained. Lorem 
ipsum dolor sit amet consecuoti amet.

Seeing stores 
differently
Retail winners are those 
who are outselling their 
competition. They have a 
different perspective on a 
key asset in retail… stores.

Winners see their store fronts as 
their primary face to their consumer.

50%
for all other retailers.

67%
of retail winners (those whose 
sales are outperforming 
competitors’) say that today’s 
stores are their primary face 
to their consumers.

And this carries into the future…

63%
of winners say stores will 
be an important part of how 
consumers shop their brand 
3 years from now (vs. only 48% 
of all other retailers). They aren’t 
just betting on stores now, they 
believe the future of the store is 
bright as well.

And are looking to expand their presence…

55%
of winning brands plan to open 
new stores in new markets 
(compared to only 41% of all 
other brands). Winners have 
their eyes on new markets, and 
stores—not just online sales—are 
what is going to help establish 
their hold.

Winners recognize that 
stores play a major role 
in how the consumer 
experiences the brand, 
and they are doubling 
down on that in existing 
markets…

48%
of all other brands.

66%
of winning brands plan to open
more stores in existing markets 
compared to…

Winners understand that 
stores need to adapt to 
consumer expectations…

97%
of winners agree that stores need 
to be more engaging, incorporate 
more of what consumers like 
about online shopping, and be 
easier to navigate.

And will work to re-platform as best they can…

47%
of winning brands plan to replace 
existing stores with new formats 
in the near future (compared to 
32% of all other brands). 
Providing an omni-channel, 
seamless shopping experience 
that bridges both digital and 
physical locations is crucial. 

What has become evident, is that human 
connection will matter even more. Winning 
retailers will look to empower employees to 
become more like ambassadors.

65%
of winners think there will be 
more selling activity from all 
employees in the next 2 years. 
Empowering employees from 
front of store to back office will 
help enable those human 
interactions.
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What is the full story about the 
true impact stores are having?
Click the button below to download the report. 

Download the report

https://www.ibm.com/account/reg/us-en/login?formid=urx-36053

