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Accurate analysis of survey data

Sampling Plan Analysis
Wizard Preparation Wizard

When collecting data: When working with public-use
= Specify the sampling datasets:

scheme = Specify how the sample was drawn
= Draw the sample

» Save and share with colleagues

= Descriptives—Analyze measures
of continuous types, including ratios

= Tabulate—Analyze measures of
categorical types, including crosstabs

= Complex samples general linear model—
Predict numerical outcomes

= Complex samples ordinal regression—
Predict ordinal outcomes

= Complex samples logistic regression—
Predict categorical outcomes

= Complex samples Cox regression—
Predict time to an event

Analyze data

S
& &
S
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