
How to jumpstart India’s 
insurance industry through 
a customer-centric strategy

To achieve this growth, insurers need to learn from their global 
peers and reach unserved and underserved customers.**
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How can you make insurance more 
customer centric?
ibm.co/india-insurance

Insurance in India is 
behind many other 
countries – with enormous 
potential for growth.*

Offering outstanding post-sale services 
to drive customer engagement

Creating personalized
customer experiences

Using data to identify undefined 
and unmet customer needs
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Note: *“World insurance in 2017: solid but mature life markets weigh on growth.” Swiss Re Institute, 
Sigma Research. July 2018. **IBM Institute for Business Value Global C-Suite survey. 2017.
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