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Industry identifier v2

Media & Entertainment

Company name – Limit 20 characters

KollaCode

Subtitle – Limit 100 characters

Transforming the conference experience with real-time cognitive recommendations

About the client's company/company background – Limit 587 characters

KollaCode is a software development company that helps companies solve business problems by harnessing cloud services to build innovative enterprise and mobile applications. In particular, the company is working closely with IBM and its partners to rethink the way technology can help large companies interact with their clients and partners at conferences and other large-scale events.
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Short Quote – Limit 150 characters.

“We’re sure that people who take advantage of our solution are going to learn more, see more, and have more fun at IBM conferences than they’ve ever had before.”

—Darice Mathis, Co-Founder, KollaCode

Long Quote – Limit 240 characters.

Business challenge

Business challenge – Limit 200 characters

Conferences like IBM World of Watson are a great place to meet new people and learn new skills—but with so much going on, attendees can struggle to work out how to make the best use of their time.

Business challenge – main content

Being unpredictable with predictive analytics

A chance meeting between Thierry Dupard, Co-Founder of KollaCode, a software development company, and Francis Friedlander, an expert in decision management at IBM, sparked both of them to realize something profound.

One of the most valuable things about the event they were attending—IBM InterConnect—was its potential to create these serendipitous moments, when people meet unexpectedly and learn something new from each other, or wander into a presentation by accident and find that it changes their whole perspective.

However, due to the way large conferences are organized, with hundreds of sessions on hundreds of different topics all happening simultaneously, most conference guests can’t afford to rely on chance. Instead, they spend hours poring through the agenda, reading abstracts and trying to guess which sessions will be the most valuable and relevant to them.

Once they get to the conference, they then spend most of their time rushing from one session to the next—focusing so much energy on the sheer logistics that they don’t have the time or the energy to look around or strike up a random conversation with someone new.

Dupard comments: “We wanted to free people from the tyranny of the fixed agenda, while still ensuring that they get the greatest possible value from attending a conference. As Francis and I discussed the problem, we realized that IBM could already provide all the technologies we needed to create a solution—we just needed to bring them together in an innovative way.”

Transformation

Transformation – Limit 350 characters

Often the best things you do at a conference aren’t the things you plan—they’re the things that happen when you bump into the right person or wander into the perfect session. KollaCode is making these serendipitous meetings occur every day by using cognitive analytics to identify and recommend the right activities for each guest in real time.

The solution – main content

Putting the puzzle together

For several years, IBM has used radio frequency identification (RFID) tags embedded in guests’ badges to track which sessions they attend at a conference. After the event, this data has been used to analyze the popularity of each session, and make more effective plans for the next conference.

Dupard comments: “The company that provides the RFID technology, AllianceTech, also has a big part to play in this story. At KollaCode, we have been working with them for some time to help them pioneer new analytics on the IBM Bluemix platform. And it was their CEO, Art Borrego, who introduced us to Francis in the first place—so the serendipitous meeting that inspired this whole project would never have occurred without AllianceTech.”

Darice Mathis, Co-Founder of KollaCode, explains: “We realized that there was a lot of potential to use the AllianceTech RFID data to track how guests are moving through a conference in real time. If we can see that they’re in a certain room at a certain time, then we can check the agenda and find out which session they are attending. We can then send them messages—at the moment, via Twitter direct messages, but in the future, perhaps via the conference app itself—to give them some recommendations for where they might want to go next.”

Francis Friedlander adds: “That was the starting point, and then we took the idea further: we wanted to base our recommendations not just on the sessions that people were attending, but the ones they were actually enjoying. So we built in a feature that monitors guests’ Twitter feeds—with their permission of course—and analyzes the photos that they share during the conference.”

The solution harnesses the latest IBM® Watson™ cognitive technology to recognize the content of each photo. It then compares the timestamp of the Twitter post with the RFID data from the guest’s badge and the conference schedule to find out which session the photo was taken in. Finally, it uses a business rules engine to decide what the photo implies about the guest’s feelings about the session.

Dupard comments: “When someone really likes a session, they might take a photo of the presenter standing at the podium, or even focus in on a slide from the presentation that they think is particularly insightful. When they’re bored, on the other hand, they take selfies!

“We have trained IBM Watson to distinguish between these different types of photos, and we can feed that insight into our recommendation engine to guide guests towards more sessions that they’ll really enjoy.”

From a technical perspective, the solution—known as Attendee Real-Time Insight, or ARTIST—is built on the IBM Bluemix® cloud application development platform, which provides simple access to a vast range of services via easily integrated APIs.

In this case, the solution uses a Twitter API to collect tweets and images from conference guests; an API from AllianceTech, the company that provides the RFID systems for IBM’s conferences; another API from the IBM conference team to provide room and scheduling data; and the IBM Watson Visual Recognition API to recognize the content of the photos.

Mathis says: “Bluemix makes it so easy to pull all these services together and co-ordinate them into a solution that really works. We were able to move from the initial idea to a first working version in just three months—just in time to test it out at IBM World of Watson next week.”

At the heart of ARTIST is IBM Cloudant®, a NoSQL database that acts as a cloud-based repository for all the data that KollaCode needs to ingest. Because Cloudant is a schemaless document repository, it is able to handle all of these different types of data and store them in JSON format without the need to build complex transformation and normalization processes up front.

For data that ARTIST needs to analyze in more detail—for example, when it calculates how many people are currently in each room of the conference center by aggregating RFID data from more than 20,000 attendees’ conference badges—ARTIST uses another database, IBM dashDB™. Designed as a cloud data warehousing platform, dashDB provides built-in analytics tools that make it easy to perform complex calculations on large volumes of structured data.

The results of the dashDB calculations can then be correlated with the data held in Cloudant—for example, the categorization of the Twitter images provided by Watson Visual Recognition, and the conference schedule—to give organizers a richer view both of the conference overall.

At the same time, the various events relating to each attendee (such as their current geolocation based on their RFID badge or the tweets that they are sending), are sent to the IBM Operational Decision Manager Advanced Decision Server Insights platform.

The platform holds a “context” for each attendee (a collection of data about the attendee, including their current location and past activities), which provides insight into their individual journey through the conference. The platform uses business rules to detect opportunities for each context in real time, and decides on the best action to take—for example, sending a recommendation for an interesting session that the attendee might want to attend next.

Dupard comments: “The ability to choose different data stores and services for different purposes and link them all together so quickly and easily in the cloud, is a complete game-changer. For the first time, it is possible to develop very sophisticated, multi-component applications without spending weeks setting up development environments, configuring database schemas and developing integration layers.

“As a result, it’s possible for smaller development teams to work on much larger and more ambitious projects—and for larger companies to be more experimental without worrying about risking large sums of money on projects that may not pay off.”

Business benefit – Limit 90 characters each statement

	Business benefits

	Encourages

	the serendipitous meetings that give guests the greatest value

	Transforms

	the conference experience by freeing guests from fixed agendas

	Enhances

	organizers’ ability to adapt schedules to guests’ needs in real time


The benefit – main content

Creating serendipity

Ahead of its first real-world trial at IBM World of Watson 2016, the KollaCode team is confident that the solution will signal the start of a revolution in the way that large conferences are organized.

Mathis says: “We’re looking forward to seeing what we learn at World of Watson, and we’ll keep refining the solution and adding features so that we have an even more mature product ready for IBM InterConnect next March. We’re sure that people who take advantage of our solution are going to learn more, see more, and have more fun at these conferences than they’ve ever had before.”

Friedlander adds: “Looking at the bigger picture, the solution won’t just benefit attendees, it will benefit the organizers too. Running a successful conference means making the most of limited resources—and time is the most important of those resources. You might have a top executive who is available to meet clients for a few hours, before she flies off to her next engagement—and if her session isn’t fully booked, you’re wasting her time. With ARTIST, we can ensure that those rare opportunities get snapped up instead of going to waste.”

As another example, if a particular session turns out to be unexpectedly popular, and is very oversubscribed, organizers can see it instantly and ask the presenter to do a repeat session the next day. ARTIST can then notify attendees of the update to the schedule, and give them a chance to take advantage of a great session that they might have missed first time around.

Dupard concludes: “The technology from IBM and AllianceTech is helping us get so much smarter about how to make conferences more dynamic and responsive to attendees’ needs and desires—we can really understand what sessions have the biggest impact, and predict which activities are likely to appeal to each individual guest.

“But it’s not all about hard science and profiling—we still hold to our original idea that there’s an element of serendipity that even the cleverest algorithms can’t provide. So for every five recommendations we make, there’s going to be one that’s a little random, a little unexpected. That’s the one that we hope will really open people’s eyes and let them see things from a new perspective. And perhaps that’s the one that will make them want to come back again next year.”

Solution components

Solution components – Limit 500 characters

· IBM® Bluemix®

· IBM Cloudant®

· IBM dashDB™

· IBM Insights for Twitter

· IBM Operational Decision Manager Advanced Decision Server Insights

· IBM Watson™ Visual Recognition

· SoftLayer®

Take the next step

IBM Cloud Data Services offers a complete portfolio of data and analytics services providing unique and seamless product integrations to build apps faster and gain new insights easier with flexible deployment and pricing options. For more information about how IBM Cloud Data Services can help businesses solve tough big data problems rapidly and cost-effectively, please visit ibm.biz/clouddataservices.

© Copyright IBM Corporation 2016. IBM Systems, Route 100, Somers, NY 10589.

Produced in the United States of America, October 2016. IBM, the IBM logo, ibm.com, Bluemix, Cloudant, dashDB, SoftLayer, and Watson are trademarks of International Business Machines Corp., registered in many jurisdictions worldwide. Other product and service names might be trademarks of IBM or other companies. A current list of IBM trademarks is available on the web at “Copyright and trademark information” at ibm.com

 HYPERLINK "http://www.ibm.com/legal/copytrade.shtml"
/legal/copytrade.shtml. This document is current as of the initial date of publication and may be changed by IBM at any time. Not all offerings are available in every country in which IBM operates. THE INFORMATION IN THIS DOCUMENT IS PROVIDED “AS IS” WITHOUT ANY WARRANTY, EXPRESS OR IMPLIED, INCLUDING WITHOUT ANY WARRANTIES OF MERCHANTABILITY, FITNESS FOR A PARTICULAR PURPOSE AND ANY WARRANTY OR CONDITION OF NON-INFRINGEMENT. IBM products are warranted according to the terms and conditions of the agreements under which they are provided.

IMC15031-USEN-00

	Module: 219952
Module Name: KollaCode

Layout Style: CF Case Study Style 1
Images: IBMCloud_8bar_Blue6, iStock_000040280274_XXXLarge, IBM_8bar_Black, Recycle Logo

Publication: CSL_Web Content
Operator: nama on Fri Oct 21 15:14:53 EDT 2016

Context: English US          Workspace: Main          Version: -00

Path: IBM Collateral/Case Studies/Case Study_Landscape_Inside CF_v2/ANA_IM_IM/Version for 219952/Module 219952 -00


NOTE: all character counts include spaces

Business unit - Solution

IBM Analytics

Industry identifier v1

Industry identifier v2

Media & Entertainment

Company name – Limit 20 characters

KollaCode

Subtitle – Limit 100 characters

Transforming the conference experience with real-time cognitive recommendations
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About KollaCode

About the client's company/company background – Limit 587 characters

KollaCode is a software development company that helps companies solve business problems by harnessing cloud services to build innovative enterprise and mobile applications. In particular, the company is working closely with IBM and its partners to rethink the way technology can help large companies interact with their clients and partners at conferences and other large-scale events.
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Transformation – Web intro

Often the best things you do at a conference aren’t the things you plan—they’re the things that happen when you bump into the right person or wander into the perfect session. KollaCode is making these serendipitous meetings occur every day by using cognitive analytics to identify and recommend the right activities for each guest in real time.

Short quote

“We’re sure that people who take advantage of our solution are going to learn more, see more, and have more fun at IBM conferences than they’ve ever had before.”

—Darice Mathis, Co-Founder, KollaCode

Long quote

Business challenge

Conferences like IBM World of Watson are a great place to meet new people and learn new skills—but with so much going on, attendees can struggle to work out how to make the best use of their time.

Transformation – Limit 200 characters

Transformation

KollaCode is using real-time cognitive analytics to understand how conference guests engage with the sessions they attend, and guide them to upcoming sessions that match their unique interests.

Results v1 only – Limit 200 characters

Results

KollaCode’s technology can make conferences an even more compelling experience for guests, and could help organizers optimize scheduling—for example, arranging repeats of popular sessions.

Business benefits

Results

	Business benefits

	Encourages

	the serendipitous meetings that give guests the greatest value

	Transforms

	the conference experience by freeing guests from fixed agendas

	Enhances

	organizers’ ability to adapt schedules to guests’ needs in real time


Business challenge – main content

Business challenge story

Being unpredictable with predictive analytics

A chance meeting between Thierry Dupard, Co-Founder of KollaCode, a software development company, and Francis Friedlander, an expert in decision management at IBM, sparked both of them to realize something profound.

One of the most valuable things about the event they were attending—IBM InterConnect—was its potential to create these serendipitous moments, when people meet unexpectedly and learn something new from each other, or wander into a presentation by accident and find that it changes their whole perspective.

However, due to the way large conferences are organized, with hundreds of sessions on hundreds of different topics all happening simultaneously, most conference guests can’t afford to rely on chance. Instead, they spend hours poring through the agenda, reading abstracts and trying to guess which sessions will be the most valuable and relevant to them.

Once they get to the conference, they then spend most of their time rushing from one session to the next—focusing so much energy on the sheer logistics that they don’t have the time or the energy to look around or strike up a random conversation with someone new.

Dupard comments: “We wanted to free people from the tyranny of the fixed agenda, while still ensuring that they get the greatest possible value from attending a conference. As Francis and I discussed the problem, we realized that IBM could already provide all the technologies we needed to create a solution—we just needed to bring them together in an innovative way.”

The solution – main content

Transformation story

Putting the puzzle together

For several years, IBM has used radio frequency identification (RFID) tags embedded in guests’ badges to track which sessions they attend at a conference. After the event, this data has been used to analyze the popularity of each session, and make more effective plans for the next conference.

Dupard comments: “The company that provides the RFID technology, AllianceTech, also has a big part to play in this story. At KollaCode, we have been working with them for some time to help them pioneer new analytics on the IBM Bluemix platform. And it was their CEO, Art Borrego, who introduced us to Francis in the first place—so the serendipitous meeting that inspired this whole project would never have occurred without AllianceTech.”

Darice Mathis, Co-Founder of KollaCode, explains: “We realized that there was a lot of potential to use the AllianceTech RFID data to track how guests are moving through a conference in real time. If we can see that they’re in a certain room at a certain time, then we can check the agenda and find out which session they are attending. We can then send them messages—at the moment, via Twitter direct messages, but in the future, perhaps via the conference app itself—to give them some recommendations for where they might want to go next.”

Francis Friedlander adds: “That was the starting point, and then we took the idea further: we wanted to base our recommendations not just on the sessions that people were attending, but the ones they were actually enjoying. So we built in a feature that monitors guests’ Twitter feeds—with their permission of course—and analyzes the photos that they share during the conference.”

The solution harnesses the latest IBM® Watson™ cognitive technology to recognize the content of each photo. It then compares the timestamp of the Twitter post with the RFID data from the guest’s badge and the conference schedule to find out which session the photo was taken in. Finally, it uses a business rules engine to decide what the photo implies about the guest’s feelings about the session.

Dupard comments: “When someone really likes a session, they might take a photo of the presenter standing at the podium, or even focus in on a slide from the presentation that they think is particularly insightful. When they’re bored, on the other hand, they take selfies!

“We have trained IBM Watson to distinguish between these different types of photos, and we can feed that insight into our recommendation engine to guide guests towards more sessions that they’ll really enjoy.”

From a technical perspective, the solution—known as Attendee Real-Time Insight, or ARTIST—is built on the IBM Bluemix® cloud application development platform, which provides simple access to a vast range of services via easily integrated APIs.

In this case, the solution uses a Twitter API to collect tweets and images from conference guests; an API from AllianceTech, the company that provides the RFID systems for IBM’s conferences; another API from the IBM conference team to provide room and scheduling data; and the IBM Watson Visual Recognition API to recognize the content of the photos.

Mathis says: “Bluemix makes it so easy to pull all these services together and co-ordinate them into a solution that really works. We were able to move from the initial idea to a first working version in just three months—just in time to test it out at IBM World of Watson next week.”

At the heart of ARTIST is IBM Cloudant®, a NoSQL database that acts as a cloud-based repository for all the data that KollaCode needs to ingest. Because Cloudant is a schemaless document repository, it is able to handle all of these different types of data and store them in JSON format without the need to build complex transformation and normalization processes up front.

For data that ARTIST needs to analyze in more detail—for example, when it calculates how many people are currently in each room of the conference center by aggregating RFID data from more than 20,000 attendees’ conference badges—ARTIST uses another database, IBM dashDB™. Designed as a cloud data warehousing platform, dashDB provides built-in analytics tools that make it easy to perform complex calculations on large volumes of structured data.

The results of the dashDB calculations can then be correlated with the data held in Cloudant—for example, the categorization of the Twitter images provided by Watson Visual Recognition, and the conference schedule—to give organizers a richer view both of the conference overall.

At the same time, the various events relating to each attendee (such as their current geolocation based on their RFID badge or the tweets that they are sending), are sent to the IBM Operational Decision Manager Advanced Decision Server Insights platform.

The platform holds a “context” for each attendee (a collection of data about the attendee, including their current location and past activities), which provides insight into their individual journey through the conference. The platform uses business rules to detect opportunities for each context in real time, and decides on the best action to take—for example, sending a recommendation for an interesting session that the attendee might want to attend next.

Dupard comments: “The ability to choose different data stores and services for different purposes and link them all together so quickly and easily in the cloud, is a complete game-changer. For the first time, it is possible to develop very sophisticated, multi-component applications without spending weeks setting up development environments, configuring database schemas and developing integration layers.

“As a result, it’s possible for smaller development teams to work on much larger and more ambitious projects—and for larger companies to be more experimental without worrying about risking large sums of money on projects that may not pay off.”

The benefit – main content

Results story

Creating serendipity

Ahead of its first real-world trial at IBM World of Watson 2016, the KollaCode team is confident that the solution will signal the start of a revolution in the way that large conferences are organized.

Mathis says: “We’re looking forward to seeing what we learn at World of Watson, and we’ll keep refining the solution and adding features so that we have an even more mature product ready for IBM InterConnect next March. We’re sure that people who take advantage of our solution are going to learn more, see more, and have more fun at these conferences than they’ve ever had before.”

Friedlander adds: “Looking at the bigger picture, the solution won’t just benefit attendees, it will benefit the organizers too. Running a successful conference means making the most of limited resources—and time is the most important of those resources. You might have a top executive who is available to meet clients for a few hours, before she flies off to her next engagement—and if her session isn’t fully booked, you’re wasting her time. With ARTIST, we can ensure that those rare opportunities get snapped up instead of going to waste.”

As another example, if a particular session turns out to be unexpectedly popular, and is very oversubscribed, organizers can see it instantly and ask the presenter to do a repeat session the next day. ARTIST can then notify attendees of the update to the schedule, and give them a chance to take advantage of a great session that they might have missed first time around.

Dupard concludes: “The technology from IBM and AllianceTech is helping us get so much smarter about how to make conferences more dynamic and responsive to attendees’ needs and desires—we can really understand what sessions have the biggest impact, and predict which activities are likely to appeal to each individual guest.

“But it’s not all about hard science and profiling—we still hold to our original idea that there’s an element of serendipity that even the cleverest algorithms can’t provide. So for every five recommendations we make, there’s going to be one that’s a little random, a little unexpected. That’s the one that we hope will really open people’s eyes and let them see things from a new perspective. And perhaps that’s the one that will make them want to come back again next year.”

Solution components

· IBM® Bluemix® 

· IBM Cloudant® 

· IBM dashDB™ 

· IBM Insights for Twitter 

· IBM Operational Decision Manager Advanced Decision Server Insights 

· IBM Watson™ Visual Recognition 

· SoftLayer® 
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Industry identifier v2

Media & Entertainment

KollaCode

Transforming the conference experience with real-time cognitive recommendations

KollaCode is a software development company that helps companies solve business problems by harnessing cloud services to build innovative enterprise and mobile applications. In particular, the company is working closely with IBM and its partners to rethink the way technology can help large companies interact with their clients and partners at conferences and other large-scale events.
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Business challenge

Conferences like IBM World of Watson are a great place to meet new people and learn new skills—but with so much going on, attendees can struggle to work out how to make the best use of their time.

Transformation

Often the best things you do at a conference aren’t the things you plan—they’re the things that happen when you bump into the right person or wander into the perfect session. KollaCode is making these serendipitous meetings occur every day by using cognitive analytics to identify and recommend the right activities for each guest in real time.
	Business benefits

	Encourages

	the serendipitous meetings that give guests the greatest value

	Transforms

	the conference experience by freeing guests from fixed agendas

	Enhances

	organizers’ ability to adapt schedules to guests’ needs in real time


“We’re sure that people who take advantage of our solution are going to learn more, see more, and have more fun at IBM conferences than they’ve ever had before.”

—Darice Mathis, Co-Founder, KollaCode

Solution components

· IBM® Bluemix®

· IBM Cloudant®

· IBM dashDB™

· IBM Insights for Twitter

· IBM Operational Decision Manager Advanced Decision Server Insights

· IBM Watson™ Visual Recognition

· SoftLayer®

Begin Speaker Notes for Client Reference Slide

Client Name

KollaCode

Company Background

KollaCode is a software development company that helps companies solve business problems by harnessing cloud services to build innovative enterprise and mobile applications. In particular, the company is working closely with IBM and its partners to rethink the way technology can help large companies interact with their clients and partners at conferences and other large-scale events.

Business challenge

Conferences like IBM World of Watson are a great place to meet new people and learn new skills—but with so much going on, attendees can struggle to work out how to make the best use of their time.

Transformation

Often the best things you do at a conference aren’t the things you plan—they’re the things that happen when you bump into the right person or wander into the perfect session. KollaCode is making these serendipitous meetings occur every day by using cognitive analytics to identify and recommend the right activities for each guest in real time.

Results

KollaCode’s technology can make conferences an even more compelling experience for guests, and could help organizers optimize scheduling—for example, arranging repeats of popular sessions.

Pull Quote

“We’re sure that people who take advantage of our solution are going to learn more, see more, and have more fun at IBM conferences than they’ve ever had before.”

—Darice Mathis, Co-Founder, KollaCode
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Case study Link
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KollaCode

Client Reference Sales Guide

Screen shot of the slide (Picture of slide on top)

KollaCode is a software development company that helps companies solve business problems by harnessing cloud services to build innovative enterprise and mobile applications. In particular, the company is working closely with IBM and its partners to rethink the way technology can help large companies interact with their clients and partners at conferences and other large-scale events.

Business challenge

Conferences like IBM World of Watson are a great place to meet new people and learn new skills—but with so much going on, attendees can struggle to work out how to make the best use of their time.

Transformation

Often the best things you do at a conference aren’t the things you plan—they’re the things that happen when you bump into the right person or wander into the perfect session. KollaCode is making these serendipitous meetings occur every day by using cognitive analytics to identify and recommend the right activities for each guest in real time.

Results

KollaCode’s technology can make conferences an even more compelling experience for guests, and could help organizers optimize scheduling—for example, arranging repeats of popular sessions.

Client Experience

“When Francis and I bumped into each other at InterConnect earlier this year, we quickly realized that we had a shared idea that had a lot of potential. Over the subsequent months, Francis and the IBM team have been incredibly supportive in helping us turn that idea into a real-world solution,” says Thierry Dupard, Co-Founder of KollaCode.

Lessons learned by client and sellers

KollaCode would recommend IBM Bluemix to any small company that needs to get involved in a big project, because the platform enables you to put your ideas into practice really quickly. In this case, for example, KollaCode was able to build a working solution within just three months.

However, the flexibility and ease-of-use of Bluemix and Cloudant can also prove a liability if you don’t stay disciplined. For large projects, it’s important to build something that doesn’t just work as a proof-of-concept in a controlled environment, but is robust enough to be used at scale and sold as a proper product.

For example, while one of the big advantages of NoSQL databases like Cloudant is that you don’t need to define a rigid schema for your data up front, you still need to be mindful of your data structures and make sure you don’t end up with incomplete or inconsistent data that you can’t reliably analyze. You need to be disciplined about this, because you don’t have the safety net of a database that will force you to normalize your data before you store it.

Sales Strategy

KollaCode is an IBM Business Partner and Certified Application Developer for IBM Cloud platforms, so the choice of Bluemix, Cloudant, dashDB and Watson solutions was a natural one for the company. Moreover, because the final tool is intended to be used at IBM’s own events and conferences, it made sense to leverage IBM technologies.

Client role

Thierry Dupard and Darice Matthis are the Co-Founders of KollaCode. They are C-level executives, but they also have strong technical skills and were primarily responsible for the selection of the IBM technology.

Solution components

Case study Link

http://ecc.ibm.com/case-study/us-en/ECCF-IMC15031USEN 
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