Mobile

IS the catal yst for
busines s Innovation

We live in a connected world

where mobile continues to be at the
center of innovation, influencing how
people interact with one another and with
THINGS — ultimately shaping how
businesses invest in architecture and
company-wide digital transformations.

Businesses need to transform.

Mobile is how they can make it happen

72 percent o f global executiv es surveyed are planning at least v e
enterprise mobile initiatives over the next year and 21 percent
expect revenue to increase & least 10 percent as a result of

their organizations’ mobile initiatives®

1 IBM Institute for Business Value: Return on Mobile:
https:/www-935.ibm.com/services/us/gbs/thoughtleadership/mobileroi/

Mobile is the ca tal yst
for change - Make
reinvention smar ter,
mor e practical

85

ClOs surveyed see greater
urgency than other C-suite
members t o transform due
to competit or inno vation

85 percent o f executiv es
surveyed say they believe mobile

serves as a cdalyst to

organization- wide innovation? l Q] l Mobile is one of the key technologies,
that CIOs depend on to spur digital
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CIO/CTO Business Leader Developer

Use mobile as a way to help drive
business results faster, which can
help employee productivity and
customer engagement.

Access to new, secure capabilities that
can simplify development tasks and
processes, providing better innovations.

Take disruption into your own

hands and use mobile as a way

to help drive fast ROl and innovation
across enterprise systems.

66% of ClOs surveyed believe mobile
transformation requires the least effort,
time and resources to implement

51% of Reinventor ClOs surveyed say
they are facilit ating Digital Reinvention
with an enterpris e-wide digital strategy.

30% of Business Leaders surveyed
believe providing mobile devices can
increase employee ef ciency
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Help start your transformation today with flexible nancing

T Expedite acquisition of Improve cash flow and Lower your cost of ownership
>_ software solutions as well as align payments to and simplify management of
‘ services for imple mentation expected solution bene ts mobile devices
and migration [ e |

IBM Global Financing can package mobile business solutions
combined with software, consulting and implementation services,
including new or refurbished mobile devices

@ Www .ibm. com/ nancing

WWWY, IEm com/ nancmg
m. com/ nancin
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charges and are nanced by means of loans. Other restrictions may apply. Rates and offerings are subject to change, extension or withdrawal without notice and may not be available in all countries. IBM and IBM Global
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