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Industry identifier v1 or v2 (Other)

Industry identifier v2

Consumer Products

Company name – Limit 20 characters

Eggers & Franke Holding GmbH

Subtitle – Limit 100 characters

Toasts success with deep insights into customers’ needs and desires

About the client's company/company background – Limit 587 characters

The Eggers & Franke Group is one of Germany’s leading suppliers of high-quality wines and spirits. The company imports premium beverages from many European nations and further afield, and distributes them to thousands of customers across Germany. Headquartered in Bremen, Eggers & Franke was founded in 1804 and employs 180 people.
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Short Quote – Limit 150 characters.

“IBM Db2 with BLU Acceleration enables us to combine excellent query performance and flexible reporting.”

—Alexander Spitzmacher, Head of IT and Logistics, Eggers & Franke

Long Quote – Limit 240 characters.

Business challenge

Business challenge – Limit 200 characters

To maximize sales, wine merchant Eggers & Franke must stock the right products in the right stores at the right time to entice customers. How could it get its commercial recipe spot-on?

Business challenge – main content

Tickling taste buds across the nation

Eggers & Franke is one of the top names in the German wine and spirits industry. Between its five subsidiaries, the company caters to various market segments – serving specialist, lesser-known brands alongside beverages for everyday consumption to the restaurant trade and to individual consumers via major supermarket chains.

Alexander Spitzmacher, Head of IT and Logistics at Eggers & Franke, begins: “To suit the needs of our diverse customer base, we sell our goods through a variety of channels. For example, customers can choose to shop online, visit one of our specialist wine merchants in Northern Germany, or purchase our goods at supermarkets.

“To optimize our product mix and marketing efforts, we need to know who is buying which products, which channel they purchased through, and why they chose certain goods over others. Because our customer base is so varied, it can be difficult to obtain a clear view of individuals’ purchasing behavior across all channels.”

To unearth this insight, Eggers & Franke previously relied on reporting from its SAP Business Warehouse applications. To answer detailed queries – for example, viewing all goods purchased by a particular customer, or discovering how well a certain supplier’s goods are selling – employees exported the data to spreadsheets for further analysis. To sharpen its competitive edge by accelerating time-to-insight, the company set out to improve its reporting capabilities.

Transformation

Transformation – Limit 350 characters

To tempt thirsty consumers and grow sales, Eggers & Franke must make smart decisions about where and when to stock each wine and spirit. With an ultra-powerful reporting solution serving up rich insight on customers, products, stores, logistics and more, the company can now discover a winning recipe for commercial success.

The solution – main content

Finding the recipe for success

To speed queries, Eggers & Franke decided to migrate its SAP Business Warehouse solution to the ultra-powerful IBM Db2 with BLU Acceleration database. SAP Business Warehouse supports reporting across the company’s SAP ERP landscape, which includes modules for sales and distribution, materials management, finance and controlling, and warehouse management, alongside SAP BusinessObjects.

The IBM Db2 with BLU Acceleration platform enables Eggers & Franke to slash query times, giving employees lightning-fast access to real-time reports at their fingertips.

“IBM Db2 with BLU Acceleration enables us to combine excellent query performance and flexible reporting at a much more attractive price than many competing platforms,” remarks Alexander Spitzmacher. “When we came across the solution, we knew that we had found exactly what we were looking for.”

Business benefit – Limit 90 characters each statement

	Business benefits

	60x faster 

	report generation serves up rich insight in record time

	Boosts 

	sales by enabling optimization of product mix, logistics, inventory and more

	63% lower 

	hardware operational costs compared with other in-memory databases


The benefit – main content

Gaining fresh, full-bodied insight

With the new solution in place, Eggers & Franke is uncorking rich insight into many aspects of its business.

“By implementing IBM Db2 with BLU Acceleration, we have cut query times in our SAP Business Warehouse environment from approximately ten minutes to around ten seconds – a 60-fold improvement,” comments Alexander Spitzmacher. “With such rapid reporting, analysts can interact with the data in ways that were never before possible.

“By studying sales data in detail, we can develop a greater understanding of regional tastes and seasonal trends. Furthermore, we can more accurately assess the results of promotions to see what worked well and where we can improve. Ultimately, this helps us aid supermarkets in stocking the right products in the right stores at the right time to tempt customers and drive sales.”

Following initial success in its sales division, Eggers & Franke is rolling out the solution across its entire business.

Alexander Spitzmacher chimes in: “Customers who buy in bulk or purchase high-end wines are important to us and our business. To give those customers the stellar service they deserve, we tailor our communications towards topics that are likely to interest them. For example, if we are running a whisky tasting at their local store, we send a personalized invitation. Likewise, if we are offering a discount on their favorite wine, we can let them know. Small gestures like this help us build closer relationships with our customers, and strengthen their satisfaction and loyalty. In future, we plan to optimize our communications with other customers too.

“Our suppliers trust us to sell and market their beverages on their behalf, so we need to provide them with detailed information into how their goods are selling. With rapid analysis supported by Db2 with BLU Acceleration, it’s easier for us to offer rich data with breakdowns for each channel, product and more. Previously, it took 3.5 hours to generate reports like this—now, they are available in around 90 seconds. With detailed information about how their products are selling, our suppliers can plan their next move and fine-tune their strategy.”

Equipped with detailed insight into sales of each product, Eggers & Franke can match inventory levels more closely to actual demand. As a result, the company will be able to reduce the costs of purchasing, shipping and storing excess stock that must later be sold at knock-down prices.

“The insight we have achieved using Db2 with BLU Acceleration is truly exceptional,” remarks Alexander Spitzmacher. “To top it all off, because the solution compressed our data by 75 percent, we were able to switch to cheaper hardware – and we will be able to postpone future infrastructure investments.

“Once you factor in improvements like this, you realize that Db2 with BLU Acceleration offers a much lower TCO than competing platforms. In fact, when we compared the TCO of Db2 with BLU Acceleration against another leading solution, Db2 came out 63 percent cheaper, largely because of the saving on hardware operational costs. We plan to invest the freed-up budget in adapting our core business based on the principles of digital transformation.”

Alexander Spitzmacher concludes: “IBM Db2 with BLU Acceleration helps us make smarter decisions, provide better customer service and lift sales. We are benefiting enormously from the innovative technologies provided by our core vendors, IBM and SAP, and we are excited to see where the future will take us.”

Solution components

Solution components – Limit 500 characters

· IBM® Db2® with BLU Acceleration®

· SAP Business Warehouse

· SAP BusinessObjects

· SAP ERP

Take the next step

To learn more about the IBM SAP Alliance, please contact your IBM representative or IBM Business Partner, or visit the following website: ibm.com

 HYPERLINK "http://www.ibm.com/sap"
/sap 

© Copyright IBM Corporation 2017. 1 New Orchard Road, Armonk, New York 10504-1722 United States.

Produced in the United States of America, October 2017. IBM, the IBM logo, ibm.com, BLU Acceleration, and Db2 are trademarks of International Business Machines Corp., registered in many jurisdictions worldwide. Other product and service names might be trademarks of IBM or other companies. A current list of IBM trademarks is available on the web at “Copyright and trademark information” at ibm.com

 HYPERLINK "http://www.ibm.com/legal/copytrade.shtml"
/legal/copytrade.shtml. This document is current as of the initial date of publication and may be changed by IBM at any time. Not all offerings are available in every country in which IBM operates. THE INFORMATION IN THIS DOCUMENT IS PROVIDED “AS IS” WITHOUT ANY WARRANTY, EXPRESS OR IMPLIED, INCLUDING WITHOUT ANY WARRANTIES OF MERCHANTABILITY, FITNESS FOR A PARTICULAR PURPOSE AND ANY WARRANTY OR CONDITION OF NON-INFRINGEMENT. IBM products are warranted according to the terms and conditions of the agreements under which they are provided.
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Business unit - Solution

Solution:

Analytics

Industry identifier v1 or v2 (Other)

Industry:

Industry identifier v2

Consumer Products

Company name – Limit 20 characters

Eggers & Franke Holding GmbH

Subtitle – Limit 100 characters

Toasts success with deep insights into customers’ needs and desires
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About Eggers & Franke Holding GmbH

About the client's company/company background – Limit 587 characters

The Eggers & Franke Group is one of Germany’s leading suppliers of high-quality wines and spirits. The company imports premium beverages from many European nations and further afield, and distributes them to thousands of customers across Germany. Headquartered in Bremen, Eggers & Franke was founded in 1804 and employs 180 people.
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Share this

https://twitter.com/home?status=Eggers+%26+Franke+uncorks+deep+insight+into+customer+desires+%23IBMSAP+%23IBMAnalytics+%23IBMBLU+https%3A%2F%2Fibm.co%2F2yzlg8v
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Video url link - Do not hyperlink

Video url2 link - Do not hyperlink

Transformation – Web intro

To tempt thirsty consumers and grow sales, Eggers & Franke must make smart decisions about where and when to stock each wine and spirit. With an ultra-powerful reporting solution serving up rich insight on customers, products, stores, logistics and more, the company can now discover a winning recipe for commercial success.

Short quote

“IBM Db2 with BLU Acceleration enables us to combine excellent query performance and flexible reporting.”

—Alexander Spitzmacher, Head of IT and Logistics, Eggers & Franke

Long quote

Business challenge

To maximize sales, wine merchant Eggers & Franke must stock the right products in the right stores at the right time to entice customers. How could it get its commercial recipe spot-on?

Transformation – Limit 200 characters

Transformation

Eggers & Franke enabled rapid reporting on many aspects of its operations by migrating its SAP Business Warehouse solution to the powerful IBM® Db2® with BLU Acceleration® database.

Results v1 only – Limit 200 characters

Results

Reports are created 60 times faster, giving Eggers & Franke the rich insight it needs to fine-tune its offering, maximize sales and strengthen customer satisfaction and loyalty.

Business benefits

Results

	Business benefits

	60x faster 

	report generation serves up rich insight in record time

	Boosts 

	sales by enabling optimization of product mix, logistics, inventory and more

	63% lower 

	hardware operational costs compared with other in-memory databases


Business challenge – main content

Business challenge story

Tickling taste buds across the nation

Eggers & Franke is one of the top names in the German wine and spirits industry. Between its five subsidiaries, the company caters to various market segments – serving specialist, lesser-known brands alongside beverages for everyday consumption to the restaurant trade and to individual consumers via major supermarket chains.

Alexander Spitzmacher, Head of IT and Logistics at Eggers & Franke, begins: “To suit the needs of our diverse customer base, we sell our goods through a variety of channels. For example, customers can choose to shop online, visit one of our specialist wine merchants in Northern Germany, or purchase our goods at supermarkets.

“To optimize our product mix and marketing efforts, we need to know who is buying which products, which channel they purchased through, and why they chose certain goods over others. Because our customer base is so varied, it can be difficult to obtain a clear view of individuals’ purchasing behavior across all channels.”

To unearth this insight, Eggers & Franke previously relied on reporting from its SAP Business Warehouse applications. To answer detailed queries – for example, viewing all goods purchased by a particular customer, or discovering how well a certain supplier’s goods are selling – employees exported the data to spreadsheets for further analysis. To sharpen its competitive edge by accelerating time-to-insight, the company set out to improve its reporting capabilities.

The solution – main content

Transformation story

Finding the recipe for success

To speed queries, Eggers & Franke decided to migrate its SAP Business Warehouse solution to the ultra-powerful IBM Db2 with BLU Acceleration database. SAP Business Warehouse supports reporting across the company’s SAP ERP landscape, which includes modules for sales and distribution, materials management, finance and controlling, and warehouse management, alongside SAP BusinessObjects.

The IBM Db2 with BLU Acceleration platform enables Eggers & Franke to slash query times, giving employees lightning-fast access to real-time reports at their fingertips.

“IBM Db2 with BLU Acceleration enables us to combine excellent query performance and flexible reporting at a much more attractive price than many competing platforms,” remarks Alexander Spitzmacher. “When we came across the solution, we knew that we had found exactly what we were looking for.”

The benefit – main content

Results story

Gaining fresh, full-bodied insight

With the new solution in place, Eggers & Franke is uncorking rich insight into many aspects of its business.

“By implementing IBM Db2 with BLU Acceleration, we have cut query times in our SAP Business Warehouse environment from approximately ten minutes to around ten seconds – a 60-fold improvement,” comments Alexander Spitzmacher. “With such rapid reporting, analysts can interact with the data in ways that were never before possible.

“By studying sales data in detail, we can develop a greater understanding of regional tastes and seasonal trends. Furthermore, we can more accurately assess the results of promotions to see what worked well and where we can improve. Ultimately, this helps us aid supermarkets in stocking the right products in the right stores at the right time to tempt customers and drive sales.”

Following initial success in its sales division, Eggers & Franke is rolling out the solution across its entire business.

Alexander Spitzmacher chimes in: “Customers who buy in bulk or purchase high-end wines are important to us and our business. To give those customers the stellar service they deserve, we tailor our communications towards topics that are likely to interest them. For example, if we are running a whisky tasting at their local store, we send a personalized invitation. Likewise, if we are offering a discount on their favorite wine, we can let them know. Small gestures like this help us build closer relationships with our customers, and strengthen their satisfaction and loyalty. In future, we plan to optimize our communications with other customers too.

“Our suppliers trust us to sell and market their beverages on their behalf, so we need to provide them with detailed information into how their goods are selling. With rapid analysis supported by Db2 with BLU Acceleration, it’s easier for us to offer rich data with breakdowns for each channel, product and more. Previously, it took 3.5 hours to generate reports like this—now, they are available in around 90 seconds. With detailed information about how their products are selling, our suppliers can plan their next move and fine-tune their strategy.”

Equipped with detailed insight into sales of each product, Eggers & Franke can match inventory levels more closely to actual demand. As a result, the company will be able to reduce the costs of purchasing, shipping and storing excess stock that must later be sold at knock-down prices.

“The insight we have achieved using Db2 with BLU Acceleration is truly exceptional,” remarks Alexander Spitzmacher. “To top it all off, because the solution compressed our data by 75 percent, we were able to switch to cheaper hardware – and we will be able to postpone future infrastructure investments.

“Once you factor in improvements like this, you realize that Db2 with BLU Acceleration offers a much lower TCO than competing platforms. In fact, when we compared the TCO of Db2 with BLU Acceleration against another leading solution, Db2 came out 63 percent cheaper, largely because of the saving on hardware operational costs. We plan to invest the freed-up budget in adapting our core business based on the principles of digital transformation.”

Alexander Spitzmacher concludes: “IBM Db2 with BLU Acceleration helps us make smarter decisions, provide better customer service and lift sales. We are benefiting enormously from the innovative technologies provided by our core vendors, IBM and SAP, and we are excited to see where the future will take us.”

Solution components

· IBM® Db2® with BLU Acceleration®

· SAP Business Warehouse 

· SAP BusinessObjects 

· SAP ERP 

Take the next step

To learn more about the IBM SAP Alliance, please contact your IBM representative or IBM Business Partner, or visit the following website: ibm.com

 HYPERLINK "http://www.ibm.com/sap"
/sap 

IBM Analytics offers one of the world's deepest and broadest analytics platform, domain and industry solutions that deliver new value to businesses, governments and individuals. For more information about how IBM Analytics helps to transform industries and professions with data, visit ibm.com

 HYPERLINK "http://www.ibm.com/analytics"
/analytics. Follow us on Twitter at @IBMAnalytics, on our blog at ibmbigdatahub.com and join the conversation #IBMAnalytics.

View more client stories 

or

learn more about IBM Analytics 

Print

Download a pdf

Contact IBM 

Connect with an IBM representative 

Legal

© Copyright IBM Corporation 2017. 1 New Orchard Road, Armonk, New York 10504-1722 United States.

Produced in the United States of America, October 2017. IBM, the IBM logo, ibm.com, BLU Acceleration, and Db2 are trademarks of International Business Machines Corp., registered in many jurisdictions worldwide. Other product and service names might be trademarks of IBM or other companies. A current list of IBM trademarks is available on the web at “Copyright and trademark information” at ibm.com

 HYPERLINK "http://www.ibm.com/legal/copytrade.shtml"
/legal/copytrade.shtml. This document is current as of the initial date of publication and may be changed by IBM at any time. Not all offerings are available in every country in which IBM operates. THE INFORMATION IN THIS DOCUMENT IS PROVIDED “AS IS” WITHOUT ANY WARRANTY, EXPRESS OR IMPLIED, INCLUDING WITHOUT ANY WARRANTIES OF MERCHANTABILITY, FITNESS FOR A PARTICULAR PURPOSE AND ANY WARRANTY OR CONDITION OF NON-INFRINGEMENT. IBM products are warranted according to the terms and conditions of the agreements under which they are provided.
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Industry identifier v1 or v2 (Other)

Industry identifier v2

Consumer Products

Eggers & Franke Holding GmbH

Toasts success with deep insights into customers’ needs and desires

The Eggers & Franke Group is one of Germany’s leading suppliers of high-quality wines and spirits. The company imports premium beverages from many European nations and further afield, and distributes them to thousands of customers across Germany. Headquartered in Bremen, Eggers & Franke was founded in 1804 and employs 180 people.
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Business challenge

To maximize sales, wine merchant Eggers & Franke must stock the right products in the right stores at the right time to entice customers. How could it get its commercial recipe spot-on?

Transformation

To tempt thirsty consumers and grow sales, Eggers & Franke must make smart decisions about where and when to stock each wine and spirit. With an ultra-powerful reporting solution serving up rich insight on customers, products, stores, logistics and more, the company can now discover a winning recipe for commercial success.

	Business benefits

	60x faster 

	report generation serves up rich insight in record time

	Boosts 

	sales by enabling optimization of product mix, logistics, inventory and more

	63% lower 

	hardware operational costs compared with other in-memory databases


“IBM Db2 with BLU Acceleration enables us to combine excellent query performance and flexible reporting.”

—Alexander Spitzmacher, Head of IT and Logistics, Eggers & Franke

Solution components

· IBM® Db2® with BLU Acceleration®

· SAP Business Warehouse

· SAP BusinessObjects

· SAP ERP

Begin Speaker Notes for Client Reference Slide

Client Name

Eggers & Franke Holding GmbH

Company Background

The Eggers & Franke Group is one of Germany’s leading suppliers of high-quality wines and spirits. The company imports premium beverages from many European nations and further afield, and distributes them to thousands of customers across Germany. Headquartered in Bremen, Eggers & Franke was founded in 1804 and employs 180 people.

Business challenge

To maximize sales, wine merchant Eggers & Franke must stock the right products in the right stores at the right time to entice customers. How could it get its commercial recipe spot-on?

Transformation

To tempt thirsty consumers and grow sales, Eggers & Franke must make smart decisions about where and when to stock each wine and spirit. With an ultra-powerful reporting solution serving up rich insight on customers, products, stores, logistics and more, the company can now discover a winning recipe for commercial success.

Results

Reports are created 60 times faster, giving Eggers & Franke the rich insight it needs to fine-tune its offering, maximize sales and strengthen customer satisfaction and loyalty.

Pull Quote

“IBM Db2 with BLU Acceleration enables us to combine excellent query performance and flexible reporting.”

—Alexander Spitzmacher, Head of IT and Logistics, Eggers & Franke

Solution components

Case study Link

http://ecc.ibm.com/case-study/us-en/ECCF-SPC03646USEN 
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See how Eggers & Franke boosts sales by offering the right drinks in the right store at the right time to tempt thirsty customers.
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SocialMedia_topic_1

Eggers & Franke uncorks deep insight into customer desires #IBMSAP #IBMAnalytics #IBMBLU

SocialMedia_topic_2

Eggers & Franke toasts its success after gaining deep insight into customer desires #IBMSAP #IBMBLU

Asset_Bitly_url

https://ibm.co/2hQvOpV

Social Tile

Image

Text block 1

Can be a header or a quote

Text block 2

Can be text or a quote attribution

Text block 3

Can be text

CTA button

Hyperlink CTA with the complete URL
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Recommended_hashtag(s)

Recommended_hashtag(s) — Limit to two

Social Media Recommendations for Twitter
Social Media Recommendations for Twitter:
When posting to Twitter, sellers are encouraged to use hashtags to increase the visibility of their posts. As Twitter hashtags are always changing, we encourage you to post based on the most current trends. A third-party site, hashtags.org, provides an overview of popular hashtags used on Twitter. Using hashtags:


· If Tweeting with a hashtag on a public account, anyone who does a search for that hashtag may find your Tweet.

· Don't #spam #with #hashtags. Don't over-tag a single Tweet. (Best practices recommend using no more than three hashtags per Tweet.)

· Use hashtags only on Tweets relevant to the topic.
Example: The hashtag after the bitly URL is now a link to search results for all Tweets containing "#ibmcloud" in the message:
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Recommended social channels for this asset

Recommended Twitter handle to tag in the tweet

@ibm

Secondary Twitter handle to tag in the tweet

@IBM

Recommended Facebook page to tag in a Facebook post

https://www.facebook.com/IBM

Recommended LinkedIn page to tag in a LinkedIn post

http://www.linkedin.com/company/IBM

Recommended YouTube channel to follow for related content

https://www.youtube.com/user/ibm

Recommended blog to link to follow for related content

http://asmarterplanet.com/

SocialMedia_Document_number

SPI12498-USEN-00

	Module: 231306
Module Name: Eggers & Franke Holding GmbH

Layout Style: CF Case Study Style 1
Images: 664659793, IBM_8bar_Black, Recycle Logo

Publication: CSL_No Media
Operator: ssra on Tue Oct 31 08:50:25 EDT 2017

Context: English US          Workspace: Main          Version: -00

Path: IBM Collateral/Case Studies/Case Study_Landscape_Inside CF_v2/ANA_SP_SP/Version for 231306/Module 231306 -00


JPEG Images


[image: image23.jpg]



Young woman in wine shop choosing bottle of wine


[image: image24.jpg]EGGERS & FRANKE HOLDING




Logo of Eggers & Franke Holding, in grey

Legal lockup address and the opt-out notification required for marketing or other commercial emails.

	Module: 231306
Module Name: Eggers & Franke Holding GmbH

Layout Style: CF Case Study Style 1
Images: 664659793, IBM_8bar_Black, Recycle Logo

Publication: CSL_Stibo Use Only
Operator: ssra on Tue Oct 31 08:50:25 EDT 2017

Context: English US          Workspace: Main          Version: -00

Path: IBM Collateral/Case Studies/Case Study_Landscape_Inside CF_v2/ANA_SP_SP/Version for 231306/Module 231306 -00


Stibo Use Only - Do Not Translate

Asset Merchandising - obsolete - please delete content

Legal lockup

SocialMedia_topic_3

SocialMedia_topic_4

	0001. ECC Ready Case Study
	DigitalFirst case study ready v2

	0008. Module Number
	231306

	0010. File Name
	Eggers & Franke Holding GmbH

	0030. Language
	USEN

	0040. Collateral - Annc or Pub Date DD/MM/YYYY
	19/10/2017

	0050. Business Units
	Analytics (ANA)

	0060. Major Brands
	SAP

	0070. Minor Brands
	SAP - General

	0071. Major_Minor Brands
	SP_SP

	0080. Document Type
	Case Study

	0090. Layout Style
	CF Case Study Style 1

	0100. Doc Number: Collateral (C,Web)(not GTS Web)
	SPC03646-USEN-00

	0124. Client Reference Slide (P)
	SPP03384-USEN-00

	0126. Client Reference Sales Guide
	SPO03080-USEN-00

	0600-01 Translation Agency - GlobalDoc
	

	0610. Version
	-00

	0620. Project Owner
	

	0630. Project Owner Email
	anette.loercher@de.ibm.com 

	0703. XML Extraction Y/N
	Yes

	0800. Module State - New or Update
	New

	0900. Word Wireframe Override(s)
	


	Comments
	Client Comments

	0010. Business challenge, Transformation
	

	0020. Business benefits
	

	0030. Title, Subtitle, About the company
	

	0070. Text
	

	0080. Quotes
	

	0085. Images
	CLIENT PHOTO NOT AVAILABLE, PLEASE PROCEED WITHOUT. CLIENT LOGO IS CURRENTLY BEING AUDITED BY IBM DAM.

	0086. Solution components
	NOTE: THE WEBSITE FOR IBM DB2 WITH BLU ACCELERATION IS CURRENTLY OFFLINE, SO WE DIDN'T ADD A LINK FOR THAT PRODUCT.

	0090. Take the next step, Global services and financing
	

	0100. Legals
	

	0110. Share this
	

	0130. Client story, Lessons, Strategy, Role
	

	0140. Videos
	

	0150. Abstract, Keywords
	

	0170. Rep Page Promo
	

	0180. Asset Merchandising
	

	0201. SAP - Feature boxes
	THIS IS NOT A SAP CO-BRANDED STORY, SO THESE SAP-SPECIFIC SECTIONS ARE NOT AVAILABLE.

	0202. Benefit in detail
	

	0203. Link and print
	

	0204. *Can be used
	

	Image References
	Image Name

	Client Photo
	

	Client Photo2
	

	Client Logo - overview slide
	

	Client Logo - needed for layout?
	

	Image 01 Client Ref Slide
	664659793

	Image 01 Client Ref Slide - Industry image needed for layout?
	

	Social media image 1
	

	Social media image 2
	

	Social media image 3
	

	Social media image 4
	

	Co-marketing Logo - legal page
	

	SWG Brand mark logo
	

	Flyer - Colorblock for CC&CA only
	

	Case Study - Smarter Planet 3i table images
	

	BP Logo
	

	BP Image 01
	

	Image 02
	

	Image 02 Expandable
	

	Image 03
	

	Image 03 Expandable
	

	Image 04
	

	Image 04 Expandable
	

	Image 05
	

	Image 06
	

	Image 07
	

	Image 08
	

	Image 09
	

	Image 10
	

	Image 11
	

	Image 12
	

	Image 13
	

	Image 14
	

	Image 15
	

	Image 16
	

	Image 17
	

	Image 18
	

	Portal SWG Mobile app image
	


	Module: 231306
Module Name: Eggers & Franke Holding GmbH

Layout Style: CF Case Study Style 1
Images: 664659793, IBM_8bar_Black, Recycle Logo

Publication: CSL_Client Ref Sales Guide
Operator: ssra on Tue Oct 31 08:50:25 EDT 2017

Context: English US          Workspace: Main          Version: -00

Path: IBM Collateral/Case Studies/Case Study_Landscape_Inside CF_v2/ANA_SP_SP/Version for 231306/Module 231306 -00


Eggers & Franke Holding GmbH

Client Reference Sales Guide

Screen shot of the slide (Picture of slide on top)

The Eggers & Franke Group is one of Germany’s leading suppliers of high-quality wines and spirits. The company imports premium beverages from many European nations and further afield, and distributes them to thousands of customers across Germany. Headquartered in Bremen, Eggers & Franke was founded in 1804 and employs 180 people.

Business challenge

To maximize sales, wine merchant Eggers & Franke must stock the right products in the right stores at the right time to entice customers. How could it get its commercial recipe spot-on?

Transformation

To tempt thirsty consumers and grow sales, Eggers & Franke must make smart decisions about where and when to stock each wine and spirit. With an ultra-powerful reporting solution serving up rich insight on customers, products, stores, logistics and more, the company can now discover a winning recipe for commercial success.

Results

Reports are created 60 times faster, giving Eggers & Franke the rich insight it needs to fine-tune its offering, maximize sales and strengthen customer satisfaction and loyalty.

Client Experience

“When we set out to modernize our reporting solution, many vendors offered rapid queries or flexible reporting – but not a combination of the two,” says Alexander Spitzmacher, Head of IT and Logistics at Eggers & Franke. “IBM Db2 with BLU Acceleration was a perfect fit for our organization, because it offered quick, versatile reporting at an attractive price.”

Lessons learned by client and sellers

Some organizations might have been lured into deploying SAP HANA by the promise of low license costs. However, Eggers & Franke performed a thorough cost-benefit analysis of the move to SAP HANA and found that the cheaper licenses would be outweighed by the need for expensive, powerful hardware. Overall, Db2 with BLU Acceleration represented a much more cost-effective option.

Sales Strategy

When its existing SAP MaxDB reporting solution began to struggle under increased demand, Eggers & Franke set out in search of a new platform. SAP advocated an upgrade to SAP HANA and tempted mid-size customers like Eggers & Franke with low license costs, but the client found that the solution offered a much higher total cost of ownership than he was willing to pay. When Eggers & Franke spoke with other vendors, many recommended solutions that would offer fast reporting with limited flexibility, or flexible reporting with slow response times – both of which would have upset employees performing analyses. In IBM Db2 with BLU Acceleration, Eggers & Franke found the perfect marriage of stellar performance and exceptional reporting flexibility at an attractive price.

Client role

Head of IT and Logistics

Solution components

Case study Link

http://ecc.ibm.com/case-study/us-en/ECCF-SPC03646USEN 
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