
Corporate Citizenship  
in Thailand  
Business leadership, social responsibility

IBM believes that a company culture based on core values not only 
helps our business, but also defines the role that we can and should  
play in society. We identify and act upon opportunities to apply  
our technology and expertise to societal problems, and scale existing 
programs to achieve maximum benefit. We empower employees  
and others to serve their communities. And we integrate corporate  
citizenship and social responsibility into every aspect of our company.

Capacity Building for NGOs
IBM Thailand values community development processes that promote 
sustainability. Using IBM technology and expertise, we work to build 
capacity for NGOs so that they can effectively strengthen their work to 
communities. IBM Thailand partnered with the Thai Red Cross AIDS 
Research Center, providing IBM Business Analytics solutions to help 
enhance the organization’s research capacity to find a way to end HIV 
virus transmission. Capacity Building for NGOs

Promoting science and technology  
IBM Thailand promotes science and technology education through  
two programs: TryScience and KidSmart Early Learning. TryScience  
is an initiative that encourages students to explore, investigate, discover, 
and try science for themselves.  In 2012, IBM Thailand is rolling out 
TryScience camps in six provinces, working to reach students and 
teachers from at least 60 schools across Thailand. The KidSmart Early 
Learning program is designed to promote basic mathematics, science 
and English language skills in pre-school children. To date more than 
22,000 young kids have benefited from this program, and over 500 
teachers across Thailand have received training on how to utilize this 
innovation in their classroom. IBM Thailand is expanding this program 
to address children with learning disabilities by partnering with special 
education schools to develop curriculum and lesson plans with 
KidSmart units to promote learning in children with disabilities.

“IBM strives to be an 
essential company, not 
only to our clients, share-
holders and employees,  
but also to the world at 
large—by engaging the 
communities where we do 
business and by providing 
the leadership and tools to 
build a Smarter Planet. 
Corporate citizenship is 
central to this vision, both 
worldwide and in the local 
examples I am proud to 
share in this report.” 

— Parnsiree Amatayakul  
 Country General Manager,  
 IBM Thailand
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IBM Executive Service Corps  
This program leverages expertise and skills from teams of 
IBM’s top-performing executives and leaders to build a 
roadmap that helps emerging cities around the globe achieve 
the IBM Smarter Cities benchmarks. In 2011, Chiang Mai  
was among more than 30 cities selected to join this program.  
A team of five IBM executives from three countries worked 
with the city leaders to help transform Chiang Mai into a 
preferred medical hub and a regional agricultural supply  
chain center.

The Executive Service Corps program has become a  
significant showcase of IBM’s Globally Integrated Enterprise 
practice. It also fosters skills transfer among the executive 
team, the local IBM team, and Chiang Mai city leaders. More 
importantly, this program is a great opportunity for the IBM 
executive team to experience new challenges and perspectives 
that enhance their ability to operate as global citizens and 
prepare them with a broader range of skills.
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Five IBM executives from three countries 
worked to help transform Chiang Mai into a 
preferred medical hub and a regional 
agricultural supply chain center.

For more information
For more information on IBM corporate citizenship programs, 
policies, strategies and achievements worldwide, and to read 
our current IBM Corporate Responsibility report, visit  
ibm.com/responsibility. 

For more on IBM corporate citizenship in Thailand, contact: 
Apapan Kulapongse 
Corporate Citizenship & Corporate Affairs Manager 
apapan@th.ibm.com  
Phone: 662-273-4533 
Fax: 662-273-0683

Thailand highlights
•	 IBM Thailand established in 1952.
•	 IBM Thailand HQ is located in Bangkok, with two branches 

in Chiang Mai and Chonburi provinces.
•	 In 2011, the value of IBM Thailand’s contributions to the 

community was US$102,458.
•	 More than 700 employees are active volunteers, registered 

with the IBM On Demand Community, and have contributed 
more than 4,500 hours to community work.

•	 In 1986, IBM Thailand received the Garuda Insignia, the 
personal emblem of His Majesty the King, to signify its 
outstanding corporate citizenship in Thailand.

•	 Ranked as ‘Most Desired Company to Work With’ among 
undergraduate and graduate students in IT by e-Commerce 
Magazine in 2006.

http://www.ibm.com
http://www.ibm.com/responsibility/

