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Building a Smarter Planet requires the same foundation upon which 
societies have always grown: accessible healthcare, effective education, 
reliable transportation, environmental stewardship and more. IBM believes 
that our efforts in these areas are inseparable from our business, and 
IBMers around the world are realizing this vision every day not only as 
IBMers, but as engaged citizens of smarter towns, cities and communities.

Progressive Aboriginal Relations
IBM has developed a national strategy for supporting the progress of 
Aboriginal communities in Canada built on a foundation of partnership 
and collaboration. The strategy addresses four key areas of interest: human 
resources, business development, community relations, and procurement. 

Fundamental to ensuring the success of this strategy is the role IBM 
plays in building relationships with Federal, Provincial and Aboriginal 
governments to create a forum for discussion on technology topics and 
the opportunities and challenges faced by the First Nation, Metis and 
Inuit Peoples of Canada. We are a celebrated leader in this respect, and 
have maintained a gold standing as a Progressive Aboriginal Relations 
(PAR) company by the Canadian Council for Aboriginal Business four 
years since 2009.

Reinventing Canadian Cities
The IBM’s Smarter Cities Challenge grant program is a three-year, 
100-city initiative. IBM is donating USD50 million worth of its employees’ 
time to help cities get started on ambitious projects. In 2012, two 
Canadian cities received Smarter Cities grants; Surrey, British Columbia 
and Ottawa, Ontario.

“Working to build a 
Smarter Planet has 
resulted in a convergence 
of IBM’s business and 
citizenship strategies, 
transforming our approach 
to corporate citizenship. 
The same technologies and 
expertise we use to help our 
clients are being applied to 
the communities where we 
live and work. I’m proud 
of our Canadian team’s 
efforts and progress towards 
building a better Canada.” 

— Dan Fortin, President, IBM Canada

Canada



In Surrey, the IBM Canada team examined how the city and its 
partners could make better investments in young children and 
their families today to create healthier residents and a more 
sustainable and prosperous community for tomorrow.

In Ottawa, the IBM team made recommendations intended 
to revitalize communities centered around Ottawa’s rapid 
transit infrastructure.

Both Smarter Cities teams worked closely with city leaders for 
three weeks and delivered recommendations on how to make 
Surrey and Ottawa smarter and more effective, with most of the 
recommendations being implemented by local governments.

Supporting Canadian Communities
The Employees’ Charitable Fund (ECF) was established in the 
mid 1930’s to give Canadian IBM employees a convenient way 
to support our communities through payroll deductions. We 
come together each October to celebrate giving where we live 
and pledge our support. 

Our annual Employees’ Charitable Fund Campaign is run by 
employees, for employees. In 2012, employees and retirees 
committed to supporting over 1,200 not-for-profit Canadian 
charities through the campaign. Over the 81 years of ECF’s 
existence, we have built a strong legacy of giving back to the 
communities where we live and work through financial support 
and volunteerism.

IBM in Canada

•	 IBM	Canada	was	established	in	1917

•	 Headquarters	in	Markham,	Ontario

•	 In	2012,	IBM	Canada,	our	employees	and	our	retirees	made	
contributions	of	over	USD4.5	million	in	cash,	technology	and	
services	to	worthy	causes	across	Canada

•	 IBM	Canada	employees	and	retirees	volunteered	over	
125,000	hours	of	their	time	in	2012

•	 Software	development	labs	in	Markham,	London,	Ottawa,	
Edmonton,	Vancouver	and	Victoria

•	 Scheduled	to	open	this	fall:	A	new	state	of	the	art,	
environmentally-friendly	data	centre	in	Barrie,	Ontario

•	 IBM’s	semiconductor	manufacturing	plant	in	Bromont,	
Quebec	is	one	of	Canada’s	leading	exporters,	and	celebrated	
its	40th	anniversary	in	2012

•	 One	third	of	IBM	Canada	employees	are	focused	on	
global	innovation

•	 IBM	is	a	R&D	leader	in	Canada,	with	USD540	million	in	
investments	in	2012	and	925	Patents	since	2006

Awards & recognition

•	 Canadian	Council	for	Aboriginal	Business	—	2012	Progressive	
Aboriginal	Relations	(PAR),	GOLD	certificate;	IBM	has	
maintained	a	gold	standing	as	a	PAR	company	by	the	
Canadian	Council	for	Aboriginal	Business	since	2009

•	 Canadian	Women	in	Communications	—	2012	Employer	
of	the	Year

•	 Randstad	—	2012	Most	Attractive	Employer	Award

•	 Canadian	Awards	for	Trade	in	Import	and	Export	
(CATIE)	—	2012	Best	Practices	in	Trade	Compliance	Award
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Engaging Employees to Inspire the Next Generation of IBMers
To encourage middle school and high school students to take 
their place among future innovators by helping them develop 
and keep an interest in science, technology, engineering, and 
math (STEM), IBM has organized EX.I.T.E. (EXploring 
Interests in Technology and Engineering) camps since 1999, and 
eWeek programs since 2011. These hands-on programs were 
designed in partnership with Destination ImagiNation to 
inspire interest in pursuing a career in technology; hopefully 
one day with IBM.

Hundreds of Canadian IBMers engage annually by volunteering 
to work with the students to solve challenges designed to 
encourage students to work together to find creative solutions 
for the challenges. Over 6400 students have participated in these 
programs since 2011 from almost 100 schools across Canada.

Through these programs, students learn about science and the 
world of information technology via presentations and unique 
workshops, presented by IBM volunteers. Topics include; 
social networking, health technology, robotics and computer 
programming. It’s not only fun for the students; it’s also 
exhilarating for the IBM volunteers.

Support for education

•	 IBM	conducted	eWeek	activities	in	British	Columbia,	Ontario	
and	Quebec,	hosting	8420	students	from	137	classrooms	
who	took	part	in	creative	problem	solving	activities	designed	
by	Destination	Imagination

•	 IBM	hosted	eight	IGN.I.T.E.	Camps	across	the	country	including;	
the	Niagara	Region	in	Southern	Ontario,	Chillawack	BC	and	
Rapid	Lake	Quebec,	reaching	132	students	who	participated	
in	workshops	and	then	presented	what	they	learned	during	
the	community	showcase

•	 IBM	participated	in	the	National	Aboriginal	Achievement	
Foundation	Education	Series	in	Vancouver,	BC	where	there	
were	800	aboriginal	students	from	grades	8	–	12	in	attendance	

•	 IBM	hosted	Junior	Achievement’s	JA	Titan	Challenge	event	at	
IBM	HQ	in	Markham	where	420	high	school	students	from	six	
GTA	schools	participated	in	a	simulated	business	competition	
with	guidance	from	54	IBM	volunteers	

“IBM is a R&D leader in Canada, with 
USD540 million in investments in 2012”
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Please Recycle

Citizenship worldwide
IBM’s strategic business priorities are tightly aligned with our 
social responsibility efforts. Both are focused on making the 
systems that facilitate life — such as water, energy, food, and 
transportation — more efficient, accessible and sustainable. 
Because we have so methodically aligned our service efforts to 
our areas of business expertise, we are able to engage longer 
and more meaningfully, including efforts to improve education, 
healthcare, disaster response, water and food, jobs and economic 
growth, and urbanization. 

Environment
IBM’s environmental policy objectives range from workplace 
safety, pollution prevention and energy conservation to product 
design for the environment, continual improvement and the 
application of our expertise to help address some of the world’s 
most pressing environmental problems.

Supply Chain
IBM’s supply chain includes more than 28,000 suppliers in nearly 
90 countries. We have embedded social and environmental 
checkpoints into every aspect of our procurement process, and 
have for many years.

Global recognition
•	 First on the Civic 50, a ranking of S&P 500 companies by the 

National Conference on Citizenship and Points of Light, on 
how they engage with the communities they serve

•	 Chairman’s Award from the Committee to Encourage 
Corporate Philanthropy, for Smarter Cities Challenge

•	 Sixth on Fortune magazine’s list of the World’s Most Admired 
Companies (2013)

•	 Eleventh among Corporate Responsibility Magazine’s 100 Best 
Corporate Citizens (2013)

Values
Since its inception, IBM has been a company that defines itself 
by fundamental values. In 2003, IBMers worldwide came together 
to renew and define our core values, which now serve as the 
foundation of IBM’s culture and brand.

For more information
For more information on IBM corporate citizenship programs, 
policies, strategies and achievements worldwide, and to 
download our current IBM Corporate Responsibility report, 
visit ibm.com/ibm/responsibility. 

For more on IBM corporate citizenship in Canada, contact: 
Dave Robitaille 
Corporate Citizenship & Corporate Affairs Manager 
eagle@ca.ibm.com 
+1-416-478-5868

http://www.ibm.com/ibm/ibmgives

