
September 26, 2007 
 
Dear Congressman/Senator: 
 
Participation in the global economy has provided significant and important benefits for the United 
States. Many in the United States, however, have concerns about the impact that globalization in 
general and trade with China in particular are having on jobs and economic security. We recognize 
that some parts of the U.S. economy have faced substantially increased competition. We agree that 
constructive efforts should be pursued vigorously to address such concerns and increase the benefits 
from engagement in the international economy for all Americans. We urge you to seek solutions that 
advance international engagement and promote America’s broad interests, while at the same time 
pursuing policies and programs designed to prepare American workers to remain the most productive 
and competitive in the world. Conversely, we believe that adopting retaliatory measures, such as 
increasing tariffs or assessing user fees on imports, will do more harm than good. 
  
Our companies and the millions of workers we employ collectively represent all major sectors of the 
U.S. economy and benefit substantially from the global trading system. International trade and 
investment have helped us to expand into markets outside of the United States and to access raw 
materials, inputs and finished products that make our companies and workers more globally 
competitive, while providing important benefits to consumers here in the United States. While the 
United States will always be an important market for us, access to international markets means that 
U.S. farmers, manufacturers and service providers are able to expand sales to new customers, 
increasing activities here in the United States and abroad. 
 
The benefits of participation in the international economy go beyond increased economic activity and 
the generation of high-quality jobs in the United States. U.S. companies bring their global 
employment practices and environmental, health and safety standards to facilities in China and 
around the world. That helps to improve the quality of life for all. 
 
Advancing America’s interests requires eliminating barriers abroad and increasing our 
competitiveness at home. For example, China has already made major advances in implementing its 
World Trade Organization (WTO) commitments in a manner that has benefited nearly all major 
sectors of the U.S. economy. Additional and continued progress is needed. As well, policies that 
address U.S. competitiveness, worker education and retraining, and health care are needed as part of 
an effective and balanced response to the challenges of the global economy.  
 
Conversely, policies that single out individual countries as responsible for the United States’ broader 
concerns will not be effective and should be rejected, as should approaches that violate the United 
States’ own international obligations or that improperly restrict access to the U.S. market. Doing so 
can only undermine U.S. credibility and competitiveness and put U.S. exports at substantial risk of 
retaliatory action. Imposing unfair barriers to trade in the name of currency valuation or product 
safety is not a solution to the underlying concerns, and it ultimately undermines the important work 
that should be undertaken to prepare our economy and our workers for the realities of the global 
economy. 
 
Our economy is the most competitive and productive in the world. We will maintain that position 
only if we rise to the economic challenges we face while keeping the U.S. market open and our focus 
on expanding trade opportunities for American workers, farmers and service providers. 
 

Respectfully, 
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